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B&H is a privately owned company. This documentation is intended for those who are involved with TIPS only and
it should be treated as classified information and it should not be used for any other purposes.

Executive Summary
12/14/2016

Dear TIPS procurement services,

| would first like to take a moment to thank you for giving B&H the opportunity to serve the ESC Region
g/ TPS office of procurement services.

e understand the scope of TIPS's process and the needs of its member base we feel comfortable with
our product expertise, e-procurement, marketing, advertising, stock inventory capabilities to supply TIPS
members with the volume that a contract may generate.

B&H’s core competency lies in our expertise in technology convergence particularly in the creative and
media production markets. In the digital age every device ties into the greater digital environment and
B&H focuses on connecting all of these devices and the throughput of this data. B&H carries a wide
variety of audio visual equipment and accessories. Qur teams of experts cover audio/visual solutions,
broadcast studios, UAV configuration and service, digital workflow solutions and support equipment for
media production.

For over 40 years B&H has been one of the preeminent and most well respected major B2B and public
sector resource and by partnering together, there are a numerous opportunities to supply TIPS
members with all procurement needs.

Please take a moment to review B&H’s proposal. We strongly feel we can more than adequately meet
the procurement needs in a proposed contract.

Sincerely,

Ely Lenik

Business Development

B2B and SLED Contracts Manager
& e-Procurement Specialist

440 Ninth Avenue, 5th Floor
New York, NY 10001
212.239.7503 x 4698

ElyL@BandH.com
www.BandH.com/b2b
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About B&H B2B

Once a neighborhood mom-and-pop camera store in New York City, B&H has grown to be a world-class
source for creative technology products serving the Government, Education and Corporate markets as
well as our high-tech consumer customers.

Starting as a two person family owned business in 1973 serving the professional photographer, B&H
now employs over 2,200 people and is home to a two story, city block long Superstore and 1,000,000
square feet of state-of-the-art warehouse in the Brooklyn Navy Yard.

B&H's well known reputation is based on our product knowledge, customer service, large selection,
standard discounted pricing, in-stock availability and extensive e-procurement capabilities.

B&H has a large selection of creative technology supplies and equipment, featuring over 475,000
products available. Our business began in the photography industry selling cameras and film, but as the
digital age of photography and the convergence of technology became the standard we have expanded
our line of product to include all related products to our core. We now house experts up to engineer
levelin all areas of technology and pride ourselves on our ability to convey that expertise to our
customers to make sure they are making the best purchasing decision for their needs.

The B2B division is now comprised of over 100 sales and customer service representatives whose sole
purpose is serving the education, corporate, government, healthcare, and non-profit sectors including
representatives in the field attending and participating in tradeshows and visiting and training
customers.

We have preferred vendor status and contracts with nearly 1000 Universities, Colleges, School Districts,
and cooperatives, Fortune 500 companies as well as federal, state, local governments. The combination
of our product options, vast technical knowledge with a quality dedicated account management team
we believe we would be the best B2B procurement source.

Our success is based on a simple philosophy of Service, Knowledge Honesty and an unsurpassed level of
items in stock.
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Detailed Products and Services Defined

Product Description

B&H is known as one of the largest supplier of creative technology supplies, equipment and accessories
in the U.S. We carry over 475,000 items from more than 5,500 brands in a wide range of technology
product including Photography, Video, Pro Audio, A/V, Production and Lighting equipment, Security and
Surveillance, Mobile technology, Tv's, Projectors and more. Most of our products are in stock in one of
our New York warehouses and ready to ship allowing for quick delivery.

Our slogan “The Professional’s Source” didn’t only come out of our vast stock and shipping capabilities
though, it came out of our deep knowledge of our product and customer and matching up our customer
with the right product for them. B&H won’t carry product we don’t feel confident is of high enough
quality that a customer would later regret. We design our website, sales, customer service and
marketing all towards developing the customer’s experience to perfection.
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Service

Experience and Organizational Capabilities

B&H has an extremely loyal customer base in the United States with more than 50,000 customers. B&H
has an extensive list of accounts where our relationship has been developed over years into solid iong
standing customers.
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The B2B division is now comprised of over 100 sales and customer service reps whose sole purpose is
serving the government, educational, corporate, healthcare, and non-profit sectors including
representatives in the field attending and participating in tradeshows, meeting with and training
customers onsite.

Combine all of these product options and knowledge sources with your dedicated account management
team and you have the uitimate B2B procurement partner.

Sales Team Infrastructure

B&H is committed to provide as many personnel as needed in order to serve TIPS members to their
complete satisfaction. B&H divides our B2B division into sales teams covering different verticals. Our
Corporate division is divided up into team handiing industry verticals such as broadcasters,
manufacturing, hospitality, non-profit, and healthcare accounts. Our Gov/Ed teams are set up to handie
regions of educational and state and local government accounts. Each team has a team lead with a
range of 3-10 members on it depending on the voiume of accounts and sales aliowing us to be agiie in
assigning new members to meet customer demand.

Organizational Chart
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Customer service

B&H is committed to providing extraordinary service before and after your purchase from us. We value
your contact with our associates, as we expect them to provide you with a great experience. You're
invited to call, email or live chat with them.

We pride our self’s for the service we provide, B&H features an award winning customer service

Centified Store rating:

V-

@, J+ WA WE EXCELLENT
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At B&H the word relationship is more than a catch phrase. Government and Education customers are
assigned a personal “Account Team*, ensuring that the client’s purchasing and customer service needs
are fulfilled from A- Z, along with a significant liberal return policy. TIPS customers can call our
corporate customer service line for technical help or go online and live chat with a product specialist.

B&H Team Lead Map
Shmuel Saklad (ext 7746)

DD Klein (ext 7748)
Team 8 . Tea:n 6
P smueisk@bhphoto com

- Team4

Mark Rocklin{ext 7744) Symuel Zaklikofsky

Nevada, Oregon and

Washington
e =

Kansas, Xentucky, Louisiana, Minnesota,

liknois, Indiana, Michigan,
Ohio, P ia and

Wopi, Missouri, M, ]
New Mexico, Morth Dakota, Oklahomx,
South Dakota, Utah and Wyoming

Wisconsin

deskiein@bhohotocom | © - : \Bbhohot {ext7741)
Alaska, California, Hawaii, Arizona, Arkenses, Colorada, Idsho, lowa, Mrock@bhphote.com Team 1

samzak@bhphoto, com
Comnecticut, Detaware, 0.C.,
Maine, Maryland, Massachusetts,
New Hampshire, Rhode tsiand and
Vermont

Rebecca Buchman
Team 2 &3
(ext 7742)

rbuchman@bhphoto.com
New York and New jersey

Yaakov Boim (ext 774%)
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ak, hy X
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South Carolina, Tennessee, Virginia and West
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Customer Service Hours

Sun 10:00AM - 5:00PM

Monday thru Thursday | 9:00AM - 6:00PM
Fri 9:00AM - 2:00PM
Sat Closed

Subject Matter Experts

B&H is world renowned and prides itself on having the most knowledgeable staff we can provide for the
product we sell. Many of our employees are accomplished experts in their own right, having worked in
their professions for years before joining us. We have recruited photography, pro audio and pro video
specialists to work at B&H many who continue their involvement in industry groups, through B&H and
on their own. We place them at your disposal to offer advice based on years of working in their specific

fields.
2 Live Chat

Product Professional v
*Name: Email:

Ely Leni< elyl@bhphoto.com

‘Selecta Topic: Language:

Aerial Imaging ¥  English v

How can we help you?

What would be the most economical YAV to purchase for damage
assessment for buildings?

7

-

CHAT

We offer subject matter expert help via phone, email and instant chat on our website. None of our
salesmen or product experts work on commission or are encouraged to sell, our mantra is “make a
customer, not a sale.”

Certifications
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B&H is a proud member of the Better Business Bureau for many years. B&H maintains the
highest standard of business ethics. Millions of satisfied customers are a testimony to

A,.,l our integrity & best service before, during & after the sale.

‘D)SECURE'E! Hacker Safe

The B&H website is tested and certified on a daily basis to pass the HACKER SAFE Security Scan. Our
customers can be assured that the HACKER SAFE mark only appears on those sites which meet the
rigorous HACKER SAFE standards. Through the judicious use of HACKER SAFE, B&H Photo-Video can
prevent over 99% of hacker crime on our site.

THE M Professional
s Solutions

STUDIO

The Studio-B&H
Building on B&H's long history of superior service, The Studio is a unique solutions-based environment

dedicated to all professional market segments.

The Technology Center

A revolutionary center created to provide a hands-on experience to high-end professionals. The
Technology Center is a fully operational studio with an extensive display of high-end products and state-
of-the-art workflows.

The Team

A highly skilled team of applications specialists, broadcast engineers, project managers, and account
representatives, all assembled to create a formidable group of individuals, most of them active
members of the professional community.

Product Demos - In partnership with manufacturers, The Studio offers specialized opportunities to
learn about the new equipment and technologies that will keep you at the forefront of the industry.
Workshops and demos are hosted in The Studio's showroom and the B&H Event Space on an ongoing

basis.

10
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«/ Consulation «/ Pre & Post-Sales Support
+/ System Design «/ Technology Showcase
+/ System Integration

Marketing Capabilities
Our Marketing plan for is comprised of 4 parts: Saturation Marketing, Targeted B2B Saturation, Targeted
B2B Core Specific, and One-on-One.

Saturation Marketing; is a brand awareness campaign where we let as many people as possible know
about the B&H brand, what we sell, and where to find it. As a vendor with B&H, your cooperative will
have the opportunity to be exposed to the broadest audience possible via email campaigns and other
print and digital means.

Targeted B2B Saturation; is a brand awareness campaign for our B2B division, which serves State and
Local government, higher education, K-12, Non-profit, and corporate customers. Qur advertising and
marketing is specifically driven to those markets that have a need for our lines in general. Print
campaigns will be targeted to those publications that will reach customers in our targeted verticals.
These customers are channeled into our Organizational Sales department where they have a designated
account team.

Targeted B2B Core Specific; is a “product specific* campaign where we target those groups who have a
“specific” need for our “core products” in the areas of Professional Photo, Video, Computers and Audio.
Through customer visits, trade shows, print, emails, etc., we reach out to those customers who use our
products to conduct their own business whether they are educators, producers or government
employees.

One-on-One marketing; is the foundation of our organization. Our reps primary job is to build solid
relationships with key decision-makers at every business. It is our belief that there is no better
marketing method than doing business with trusted business partners.

B&H will also reach out to potential Public Entities via the different marketing strategies above and
notify them about the TIPS contract.

11
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Price Lists and Promotions

We offer a huge selection of products and review our price offerings regularly to make sure our prices
are competitive, if not the lowest available. Our extensive selection and business relationships allow us
to make deals that we convert to savings for you. We continually look for ways to pass discounted
prices to our customers and actively create bundle kits, promotions and other pricing discount
structures. We also launch seasonal promotions pages and on our website and emails to inform our
customers about current product promotions and rebates.

Pricing
B&H is world-renowned for our competitive everyday low pricing and robust product offerings. There
are multiple pricing levels for each manufacturer, as well as within each of their categories.

, Manuracturer unuaterally price
locked items will not be discounted. We also offer additional discounts for high volume orders above
$5,000 that will be evaluated at the time of an RFQ.

Contract Administration Fee
In our best effort to pass the best pricing available to our customers and offer the best value to the TIPS

membership B&H will agree to a 1% C.A.F. on this contract.

Delivery

B&H is one of the largest suppliers of audio visual education supplies and equipment and accessories in
the U.S. We have unrivaled in-stock availability, best practice process infrastructure and in conjunction
with our 1,000,000 sq/ft state-of-the-art warehouse we make quick delivery a breeze. Orders processed
before 4 pm eastern time will ship same day and most orders are received within 1-4 business days from
being submitted. B&H is UPS’s largest customer in the Northeast and ship an average of 20,000
packages a day from our warehouses and have shipped up to 65,000 ori days with exceptionally high
volume, '

Freight

Most catalog items in our inventory ship via UPS free of charge. items above 70 Ibs or requiring truck or
other special deiivery may be charged a reasonable shipping charge. All information about shipping
tracking or delays due to manufacturer backorder, or special order items will be available on the item
detail page on our website for easy access.

Supplier's Qualifications, References, Experience, Past Performance
B&H currently has a wonderful working relationship with K-12 Schools, Higher Education, State and
Local governments. We hold over 100 state and local government and minor regional cooperative

12
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contracts and leverage them across the sales marketplace for our customers to ensure the easiest
procurement process within each customer’s local and state procurement guidelines.

We have preferred vendor status and contracts with numerous Universities, Colleges, School Districts,
and cooperatives as well as federal, state, local governments and Fortune 500 customers. Combine all
of these product options and knowledge sources with your dedicated account management team and
you have the ultimate B2B procurement partner.

Emergency purchases

The standard delivery time on stock items should be 2-4 business days however many different options
are available for expedited shipping including overnight shipping which is available, for orders placed
before 3:00pm, at a reasonable cost. Most items ship same day.

Administrative and Reporting Capabilities

We implemented tractable information in every step of our process and an extensive reporting system
to track them. B&H offers flexible reporting capabilities and can offer custom sales reports as needed.
We are currently reporting to more than 50 entities.

Online Capabilities include electronic ordering, E-commerce, procurement cards, billing and access to
Supplier’s electronic catalogs.

Payment Methods
B&H offers Net 30 terms credit accounts for B2B customers and also accepts payment methods such as
credit cards, check and ACH.

Leasing/Financing
http://www.bhphotovideo.com/find/jsp/leasing.is

Warranty
B&H sells quality products with manufacturer's USA warranties. We also offer additional extended
manufacturer and third party 2-5 year extended warranties available for a minimal cost.

Website & e-Procurement Capabilities

Our highly-rated website and apps offer shopping at your leisure. Our industry experts prepare the
comprehensive product information you will find on our site, and within a minute of selecting Live Chat
they will be available as personal guides. Your purchasing and product inquiries can be made by email as
well. We combine the personability of a storefront with the convenience of a web retailer. Our site
moves fast, our staff moves even more quickly when responding to you, and our ship out same-day
policies move your order out the door with immediacy.

13
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B&H offers customized E-quote, PO Punch-Out and Procurement Card Check-Out Portals for Institutions
and their faculty as well as EDI and cXML processing.

B&H is dedicated to being a leader in e-procurement and have an internal team that manages the
contract and e-procurement enablements. Qur website offers tiered wishlist/favorites functionality,
email/chat services for 1 on 1 technical help and a plethora of information, reviews, and recommended

accessories on page for each product.

-f‘l-l-': €M T oRACLE Ghvocme: ¢ .. TR

B&H is currently set up with over 450 customers with various ERP systems and growing every day.
We partner with a variety of e-Procurement systems such as: SciQuest, e-SchaolMall, Ariba Ready —
Platinum, PeopleSaft, Perfect Commerce, SAP, Oracle, Vinimaya, Coupa, Warkday and more.

Go Green

Environmental Friendly/Going Green Policy
1.  We provide bus transportation to various areas in the tri state area thereby reducing traffic

pollution and environmental hazardous conditions.

We turn off a large portion of our electricity nightly.

We have printers for two sided copies reducing waste.

We turn off computers as possible.

Copy machines are automatically turned off after a short period.

Our maintenance uses non-toxic and green chemical solvents. They use non disposable utensils

O v s wN

and supplies.
7. We are instituting re-usable supplies {lunch supplies) as possible.
8. Email used for a majority of internal and external publications and communication.
9. Using Energy Star Compliant products whenever possible.
10. Disposal and Recycling as applicable to be “Green”

Future Plans to GO Green will include the following:
1. Energy Star Products to be increased to comprise 40% more of our inventory

2. To use environmental packaging material that is recyclable.
3. Re-using manufacturer’s packaging.
4. Instituting a complete recycling program on supplies and waste.

14
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We are committed to GOING GREEN in support of environmental sustainability through company
practice, product innovation and insuring our future generation.

B&H is committed to supporting the US government Go Green initiatives and offer our customers a wide
variety of Green compliant products. We work with major certifications such as Energy Star, EPEAT,
RohS and others to allow customers to search for these products. We have also created a Go Green
products showcase on our website that can be found at:

http://www.bhphotovideo.com/c/browse/green-products/ci/29817/N/3708116854
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Contract Implementation

Training

B&H continuously holds trainings for our B2B sales and service departments on new product, sales
processes and contracts. Upon award of the contract we will begin training sessions in groups of 10
explaining the contract and how to best implement. Our sales teams currently utilize a variety of
contract vehicles and are familiar with the concepts and how government purchasing works.

15
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Landing Page / Purchasing Portal
Upon award B&H will set up an informational landing page about the details of the contract and p-card
purchasing / e-quote portal for TIPS users to utilize reflecting contract pricing.

Take away summary
B&H offers the following unique benefits

16

Selection: over 475,000+ items and 5,500+ Brands www.BandH.com

Stock: B&H has the largest stock in the industry with 1,000,000+ square foot warehouse space.

A vast base of information on our website with technical specifications, customer reviews and
recommended accessories.

Quick Delivery; average delivery time is 3 business days across the United States but the
majority of the time items ship with 1 day zone delivery within New York State.

EDU Advantage; Discounts on qualified products to Educators and Students in approved fields.

Excellent Customer Service; B&H earned multiple awards for our excellence in customer service.

24/7 Online Order Tracking

Experienced Professional Representatives
Pre & Post-Sales Support
Extensive customized E-procurement options

Free Training/Educational articles, Videos, Lessons, Events, Workshops, and Source Books

Purchasers like to shop at B&H; B&H is ranked in the top 300 must visited sites in the US
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REFERENCES

US Corps of Engineers

201 Prince Frederick Road, Winchester, Virginia 22602

Contact: Michael Cook
Tel: 540-665-2601

Emall: Mi ..M. X mil
Crane Ammy Ammunitions

4115 W. Lakeview Drive, Jasper, Indiana 47546

Emall: james.n.emmons2.civ@mail.mil

Education Management Corp

210 Sixth Avenue,33™.Fl., Plttsburgh Pa. 15222
Contact. Mary Perrote

Tel: 412-995-7695

Emai : mpemotte@edmc edu

City of New York Board of Education

65 Court Street, Brookiyn, New York 11201
Contact: Nick Labetti

Tel: 718935-2042
Emait:

Contract: 7/9/08- 7/9/2013

State Farm Replacement Sve.

617 NW 79TH Street, SEATTLE, WA 98117
Contact: MORGAN,SEAN

soNVUSsSTatefarm.con

Oontact Chauncy Nickson
Tel: 309-766-8515/ 800-435-7385 X50629
Email: chauncey.nickson.liwy@statefarm.com

Disney, Orlando, Florida 32830

Contact: Caria Toles, Tel: 407-828-3571
Contact: Mark Kirchner, Tek 407-824-5252
Email: Mark Kirchner@disnev.com

New York University

726 Broadway Room 206, New York, NY 10003
Contact: Ellie Peer, Sr. Procurement Officer
Tel: 212-998-1038

Email: Ellie.peer@nyu.edy



Special Terms and Conditions

It is the intent of TIPS to contract with a reliable, high performance vendor to supply products
and services to government and educational agencies. It is the experience of TIPS that the
following procedures provide TIPS, the Vendor, and the participating agency the necessary
support to facilitate a mutually beneficial relationship. The specific procedures will be
negotiated with the successful vendor.

e Contracts: All vendor purchase orders must be emailed to TIPS at tipspo@tips-usa.com.
Should an agency send an order direct to vendor, it is the vendor’s responsibility to forward
the order to TIPS at the email above within 24 business hours and confirm its receipt with
TIPS.

* Promotion of Contract: Itis agreed that Vendor will encourage all eligible entities to
purchase from the TIPS Program. Encouraging entities to purchase directly from the Vendor
and not through TIPS contract is not acceptable to the terms and conditions of this contract
and will resultin removal of Vendor from Program. Vendor is expected to use ma rketing
funds for the marketing and promotion of this contract.

* Daily Order Confirmation: All contract purchase orders will be approved daily by TIPS and
sent to vendor. The vendor must confirm receipt of orders to the TIPS member {customer)
within 24 business hours.

¢ Vendor custom website for TIPS: If Vendor is hosting a custom TIPS website, then updated
pricing must be posted by 1% of each month.

» Back Ordered Products: If product is not expected to ship within 3 business days, customer
is to be notified within 24 hours and appropriate action taken based on customer request.

Check one of the following responses to the General Terms and Special Terms and Conditions:

D We take no exceptions/deviations to the general and/or special terms and conditions.

(Note: If none are listed below, it is understood that no exceptions/deviations are taken.)

IZ We take the following exceptions/deviations to the general and/or special terms and
conditions. All exceptions/deviations must be clearly explained. Reference the
corresponding general or special terms and conditions that you are taking
exceptions/deviations to. The proposer must clearly state if you are adding additional
terms and conditions to the general or special terms and conditions. Provide details on
your exceptions/deviations below:

The Interlocal Purchasing System (TIPS) Lead Agency - Region VIl Education Service Center
Page 11 of 12

EXCEPTTONS



Exceptions:

ight han
Products weighing more the
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The Interlocal Purchasing System (TIPS} Lead Agency — Region VIl Education Service Center
Page 12 of 12



CONTRACT Signature Form

The undersigned hereby proposes and agrees to furnish goods and/or services in compliance
with the terms, specifications and conditions at the prices quoted unless noted in writing. The
undersigned further certifies that he or she is an authorized agent of the company and has
authority to negotiate and contract for the company named below.

Company Name: B&H foto & Electronics Corp.

Mailing Address:
Ely Lenk

City: B & H foto & Electronics Corp / Bid Otfioer
420 Ninth Ave., New York NY 10001

State: . 7-8003 Ext. 4698

Fax: 212-239-7509 / 800-743-0895
2ip:  Emai-Ehl@bhphoto.com

Telephone Number:

Fax Number:

Email Address:

Authorized Signature: % { / /O

A\ 4

Printed Name: a"‘; L(’\'L
Position: %‘W) Lo,\\wbh VUIADQ(

This contract is for a total TERM of one year with the option of two additional years. Vendors shall
honor the participation fee for any sales made based on the TIPS contract. Failure to pay the fee will
be grounds for terminagion of contract and will affect the award of future contracts.

MM ‘Z;" ﬁLIE February 22, 2017

TIPS Authorized Signature Date

Davd Nupre
@ February 22, 2017

Approved by Region VIlI es&/ Date




The Interlocal Purchasing System (TIPS Cooperative)
Supplier Response

Bid Information Contact Information Ship to Information
Bid Creator ~ Mr. David Mabe General Address Region VIl Education Address
Manager Service Center
Email david.mabe@tips-usa.com 4845 US Highway 271
Phone +1 (903) 243-4759 North Contact
Fax +1 (866) 749-6674 Pittsburg, TX 75686
Contact Kim Thompson, TIPS Department
Bid Number 161202 Addendum 1 Office Manager Building
Title Electronic Goods, Appliances
and Associated Goods & Department Floor/Room
Services Building Telephone
Bid Type RFP Fax
Issue Date 12/1/2016 06:01 PM (CT) Floor/Room Email
Close Date 1/13/2017 03:00:00 PM (CT) Telephone +1 (866) 839-8477
Fax +1 (866) 839-8472
Email bids@tips-usa.com

Supplier Information

Company B & H Foto & Electronics Corp.
Address P.O. Box 28072

New York, NY 10087-8072
Contact
Department
Building
Floor/Room
Telephone (212) 239-7500
Fax (212) 239-7747
Email
Submitted 1/12/2017 04:06:26 PM (CT)
Total $0.00

By submitting your response, you certify that you are authorized to represent and bind your company.

Signature Ely Lenik Email elyl@bhphoto.com

Supplier Notes
Please reference bid# 640850030

Bid Notes

Bid Activities

Bid Messages

161202 Addendum 1 - Page 1 of 5



Bid Attributes
Please review the following and respond where necessary

#

1

10

11

12

13

14

15

16

17

18

19

Name

Note

Response

Yes - No

Yes - No

Yes - No

States Served:

Company and/or Product Description:

Primary Contact Name
Primary Contact Title
Primary Contact Email

Primary Contact Phone

Primary Contact Fax

Primary Contact Mobile

Secondary Contact Name
Secondary Contact Title
Secondary Contact Email

Secondary Contact Phone

Secondary Contact Fax

Secondary Contact Mobile

Admin Fee Contact Name

Admin Fee Contact Email

Disadvantaged/Minority/Women Business Enterprise -
D/M/WBE (Required by some participating governmental
entities) Vendor certifies that their firm is a D/M/WBE?
Vendor must upload proof of certification to the "Response
Attachments” D/IM/WBE CERTIFICATES section.

Highly Underutilized Business - HUB (Required by some
participating governmental entities) Vendor certifies that
their firm is a HUB? Vendor must upload proof of
certification to the "Response Attachments” HUB
CERTIFICATES section.

The Vendor can provide services and/or products to all 50
US States?

If answer is NO to question #3, please list which states can
be served. (Example: AR, OK, TX)

This information will appear on the TIPS website in the

company profile section, if awarded a TIPS contract. (Limit
750 characters.)

Primary Contact Name
Primary Contact Title
Primary Contact Email

Enter 10 digit phone number. (No dashes or extensions)
Example: 8668398477

Enter 10 digit phone number. (No dashes or extensions)
Example: 8668398477

Enter 10 digit phone number. (No dashes or extensions)
Example: 8668398477

Secondary Contact Name
Secondary Contact Title
Secondary Contact Email

Enter 10 digit phone number. (No dashes or extensions)
Example: 8668398477

Enter 10 digit phone number. (No dashes or extensions)
Example: 8668398477

Enter 10 digit phone number. (No dashes or extensions)
Example: 8668398477

Admin Fee Contact Name. This person is responsible for
paying the admin fee to TIPS.

Admin Fee Contact Email

161202 Addendum 1 - Page 2 of 5

No

Yes

B&H Photo-Video is a major
supplier of photo, video, and pro
audio equipment, as well as
computers, personal electronics,
and home entertainment.
http://www.bhphotovideo.com
Ely Lenik

B2B Contract Manager
elyl@bhphotovideo.com

2122397500

2122397509

Baila Hersko
Account Manager
bailah@bhphotovideo.com

2122397500

2122397509

Isaac Rosenberg

isaacr@bhphotovideo.com



20

21

22

23

24

25

26

27

28

29

30

31

32

33

34

35

36

37

38

Admin Fee Contact Phone

Purchase Order Contact Name

Purchase Order Contact Email

Purchase Order Contact Phone

Company Website

Federal ID Number:

Primary Address
Primary Address City
Primary Address State
Primary Address Zip

Search Words:

Yes - No

Yes - No

Company Residence (City)

Company Residence (State)

Felony Conviction Notice:

Yes - No

Yes - No

Pricing Information:

Enter 10 digit phone number. (No dashes or extensions)
Example: 8668398477

Purchase Order Contact Name. This person is responsible
for receiving Purchase Orders from TIPS.

Purchase Order Contact Email

Enter 10 digit phone number. (No dashes or extensions)
Example: 8668398477

Company Website (Format - www.company.com)

Federal ID Number also known as the Employer
Identification Number. (Format - 12-3456789)

Primary Address

Primary Address City

Primary Address State (2 Digit Abbreviation)
Primary Address Zip

Please list search words to be posted in the TIPS
database about your company that TIPS website users
might search. Words may be product names,
manufacturers, or other words associated with the
category of award. YOU MAY NOT LIST
NON-CATEGORY ITEMS. (Limit 500 words) (Format:
product, paper, construction, manufacturer name, etc.)

Do you wish to be eligible to participate in a TIPS contract
in which a TIPS member utilizes federal funds on contracts
exceeding $100,000? (Non-Construction)

Certification of Residency (Required by the State of
Texas) Company submitting bid is a Texas resident
bidder?

Vendor's principal place of business is in the city of?
Vendor's principal place of business is in the state of?
(Required by the State of Texas) My firm is, as outlined on
PAGE 5 in the Instructions to Bidders document:

(Questions 36 - 37)

A publicly held corporation; therefore, this reporting
requirement is not applicable?

Is owned or operated by individual(s) who has/have been
convicted of a felony?

Pricing information section. (Questions 39 - 42)

2122397500

Baila Hersko

bailah@bhphotovideo.com

2122397500

www.bhphotovideo.com

13-2768071

420 9th Ave
New York
NY

10001

B&H Superstore photo video audio
audio-visual drones projectors
monitor screens lighting tripod
binocular monocular optic filter
computer laptop desktop
workstation notebook tablet
toughbook chromebook whiteboard
scanner electronic microphone
amplifier speaker broadcast mixer
mobile camera television sony
epson dalite draper hp samsung Ig
canon nikon panasonic shure
lowepro jbl yamaha

Yes

No

New York

NY

(No Response Required)

No

(No Response Required)

161202 Addendum 1 - Page 3 of 5



39

40

41

42

43

44

45

46

Yes - No In addition to the typical unit pricing furnished herein, the  Yes
Vendor agrees to furnish all current and future products at
prices that are proportionate to Dealer Pricing. If answer is

NO, include a statement detailing how pricing for TIPS

participants would be calculated in the PRICING document
that is uploaded to the "Response Attachments” PRICING

section.
Yes - No Pricing submitted includes the TIPS administration fee? Yes
Yes - No Vendor agrees to remit to TIPS the required administration Yes
fee?
Yes - No Additional discounts to TIPS members for bulk quantities  Yes

or scope of work?

Start Time Average start time after receipt of customer order is 3

working days?
Years Experience Company years experience in this category?
Resellers: Does the vendor have resellers that it will name under

contract? (If applicable, vendor should download the
Reseller/Dealers spreadsheet from the Attachments

43

this No

section, fill out the form and submit the document in the

"Response Attachments” RESELLERS section.

Prices are guaranteed for? (___Month(s), ___ Year(s), or Term of Contract) (Standard Term of Contract

term is "Term of Contract”)

161202 Addendum 1 - Page 4 of 5



Line Items

Response Total: $0.00

161202 Addendum 1 - Page 5 of 5



Regulatory Standing Form

| certify to TIPS for the proposal attached that my company is in good standing with all governmental
agencies Federal or state that regulate any part of our business operations. If not explain below or
attach explanation.

Herutiiz fon

Signature / 0

B&H FOTO & ELECTRONICS CORP.
Name of Authorized Signatory 420 NINTH AVENUE, NEW YORK, NY 10001
TEL: 212-239-7500 FAX 212-238-7509

LITE-COMPLIANCE SPECIALIST
EMAL: ESTHERL@BHPHOTO.COM

Name of Company

2-A2-l4

Date




Notice to Vendors Conflict of Interest
Disclosure Statements Texas Local
Government Code, Chapter 176 for Education Service Center and TIPS

Vendors are required to file a Conflict of Interest Questionnaire (Form CIQ) with the District if an employment or business relationship
or family relationship exists between the vendor and a local govemment officer (LGO") of the District or a family member of the
LGO. THERE ARE POTENTIAL CRIMINAL PENALTIES FDR FAILURE TO COMPLY WITH TEX. LOCAL GOVT. CODE
CHAPTER 176. Certain terms used herein are defined in Chapter 176. Vendors are encouraged to review and become familiar
with all disclosure requirements of Chapter 176 and Form CIQ. The information contained herein is for information purposes only and shall
not be construed as legal advice. "Vendor" means a person who enters or seeks to enter into a contract with a local governmental entity.
The term includes an agent {including an employee) of a vendor.

A vendor is required to file a completed Form CIQ if the vendor has a business relationship with C-FB ISD (the “District”) and:

1. has an employment or other business relationship with a Local Government Officer (.GO") of the District, or a
family member of the LGO:;

2. has given a LGO of the District, or a family member of the LGO, one or more gifts that have the aggregate value
of more than $100 in the 12-month period specified in Loc. Govt. Code Section 176.003(a)(2)(B), excluding any
gift described by Section 176.003(a-1); or

3. has a family relationship with a LGD of the District.

Form CiQ must be filed with the appropriate District records administrator:

1. Not fater than the seventh business day after the later of:

(1) the date that the vendor:
(A) begins discussions or negotiations to enter into a contract with the District; or
(B) submits to the District an appiication, response 1o a request for proposals or bids, correspondence, or other writing
related to a potential contract with the District; or

(2) the date the vendor becomes aware:
(A) of an employment or other business relationship with a LGD, or a family member of the LGO;
(B) that the vendor has given one or more gifts described above; or
(C) of a family relationship with a LGO.

2. The vendor also shall file an updated completed questionnaire {Form C1Q) not later than the seventh business day after the
date on which the vendor becomes aware of an event that would make a statement in the questionnaire in complete or
inaccurate

Local Government Officers {LGOs) of the Education Service Center Region 8 and TIPS as of September 01, 2016, include:

1. Members of the Education Service Center Region 8 and TIPS Board of Trustees: curretn list found at http://
www.reg8.net/106311_2

2. Executive Director: Dr. David Fitts

3. An employes of Education Service Center Region 8 and TIPS who exercises discretion in the planning,
recommending, selecting, or contracting of a vendor.a list may be found at htp:/fwww.reg8.net/80336_2

If you are required to file a Conflict of Interest Questionnaire (Form CIQ), upload the with your proposal.

Revised September 1, 2016



CONFLICT OF INTEREST QUESTIONNAIRE FORM CIQ

For vendor doing business with local governmental entity

This questionnaire reflects changes made to the law by H.B. 23, 84th Leg., Regular Session. OFFICE USE ONLY

This questionnaire is being filed in accordance with Chapter 176, Local Government Code, by a vendor who
has a business relationship as defined by Section 176.001(1-a) with a local governmental entity and the
vendor meets requirements under Section 176.006(a).

Date Received

By law this questionnaire must be filed with the records administrator of the local governmental entity not later
than the 7th business day after the date the vendor becomes aware of facts that require the statement fo be
filed. See Section 176.006(a-1), Local Government Code.

A vendor commits an offense if the vendor knowingly viclates Section 176.006, Local Government Code. An
offense under this section is a misdemeanor.

1] Name of vendor who has a business relationship with local governmental entity.

B&HFOTO& ELECTRONKS CORP

2
Check this box if you are filing an update to a previously filed questionnaire. (The law requires that you file an updated

completed questionnaire with the appropriate filing authority not later than the 7th business day after the date on which
you became aware that the originally filed questionnaire was incomplete or inaccurate.)

i] Name of local government officer about whom the information is being disclosed.

I A"

Name of Officer

4] pescribe each employment or other business relationship with the local government officer, or a family member of the
officer, as described by Section 176.003(a)(2)(A). Also describe any family relationship with the local government officer.
Complele subparts A and B for each employment or business relationship described. Attach additional pages to this Form
ClQ as necessary.

A. ls the local government officer or a family member of the officer receiving or likely to receive taxable income,
other than investment income, from the vendor?

‘:I Yes No

B. Is the vendor receiving or likely to receive taxable income, other than investment income, from or at the direction
of the local government officer or a family member of the officer AND the taxable income is not received from the
local governmental entity?

e

—SJ Describe each employment or business relationship that the vendor named in Section 1 maintains with a corporation or
other business entity with respect to which the local government officer serves as an officer or director, or holds an
ownership interest of one percent or more.

Check this box if the vendor has given the local government officer or a family member of the officer one or more gifts
as described in Section 176.003(a)(2)(B), excluding gifts described in Section 176.003(a-1).

pe Badh

ing business with the governmental entity

Form provided by Texas Ethics Commission www. ethics.state.tx.us Revised 11/30/2015




CONFLICT OF INTEREST QUESTIONNAIRE
For vendor doing business with local governmental entity

A complete copy of Chapter 176 of the Local Government Code may be found at http://www.statutes.legis.state.tx.us/
Docs/LG/htm/LG 176.htm. For easy reference, below are some of the sections cited on this form.

Local Government Code § 176.001(1-a): "Business relationship" means a connection between two or more parties
based on commercial activity of one of the parties. The term does not include a connection based on:
(A} atransaction thatis subject to rate or fee regulation by a federal, state, or local governmental entity or an
agency of a federal, state, or local governmental entity;
(B) atransaction conducted at a price and subject to terms available to the public; or
(C) apurchase or lease of goods or services from a person that is chartered by a state or federal agency and
that is subject to regular examination by, and reporting to, that agency.

Local Government Code § 176.003(a)(2){(A) and (B):
(a) Alocal government officer shall file a conflicts disclosure statement with respect to a vendor if:

wew

(2) the vendor:
(A} has an employment or other business relationship with the local government officer or a
family member of the officer that results in the officer or family member receiving taxable
income, other than investment income, that exceeds $2,500 during the 12-month period
preceding the date that the officer becomes aware that
(i} acontract between the loca!l governmental entity and vendor has been executed;
or
(i} the local governmental entity is considering entering into a contract with the
vendor;
(B) has givento the local government officer or a family member of the officer one or more gifts
that have an aggregate value of more than $100 in the 12-month period preceding the date the
officer becomes aware that:
(i) acontract between the local governmental entity and vendor has been executed; or
(ii} the local governmental entity is considering entering into a contract with the vendor.

Local Government Code § 176.006(a) and (a-1)

(a) Avendor shall file a completed conflict of interest questionnaire if the vendor has a business relationship
with a local governmental entity and:
(1) has an employment or other business relationship with a local government officer of that local
governmental entity, or a family member of the officer, described by Section 176.003(a)(2}(A);
(2) has given a loca! government officer of that local governmental entity, or a family member of the
officer, one or more gifts with the aggregate value specified by Section 176.003(a}(2)(B), excluding any
gift described by Section 176.003(a-1); or
(3) has a family relationship with a locai government officer of that local governmental entity.
{(a-1) The completed conflict of interest questionnaire must be filed with the appropriate records administrator
not later than the seventh business day after the later of:
(1) the date that the vendor:
(A} begins discussions or negotiations to enter into a contract with the local governmental
entity; or
(B} submits tothe local governmental entity an application, response to a request for proposals
or bids, correspondence, or another writing related to a potential contract with the local
governmental entity; or
(2) the date the vendor becomes aware:
(A) of an employment or other business relationship with a local government officer, or a
family member of the officer, described by Subsection (a);
(B) that the vendor has given one or more gifts described by Subsection (a); or
(C) of a family relationship with a local government officer.

Form provided by Texas Ethics Commission www.ethics.state.tx.us Revised 11/30/2015




Antitrust Certification Statements (Tex. Govern.ment Code § 2155.005)

1 affirm under penalty of perjury of the laws of the State of Texas that:

(1) I'am duly authorized to execute this contract on my own behalf or on behalf of the company,
corporation, firm, partnership or individual (Company) listed below;

(2) In connection with this bid, neither I nor any representative of the Company has violated any
provision of the Texas Free Enterprise and Antitrust Act, Tex. Bus. & Comm. Code Chapter 15;

(3) In connection with this bid, neither I nor any representative of the Company has violated any federal
antitrust law;
and

(4) Neither 1 nor any representative of the Company has directly or indirectly communicated any of the
contents of this bid to a competitor of the Company or any other company, corporation, firm,

partnership or individual engaged in the same line of business as the Company.

Company name
Address B&H FOTO & ELECTRONICS CORP
City/State/Zip TEL: 212-239-7500 FAX 212-236-7509
Phone No. EMAIL: ESTHERL@BHPHOTO COM
Fax No.

Email address

Printed name:

Position title: /).

/]
—
Authorized signature: 7 W‘ ﬁ»
Date: /Q /012‘//6 ﬂ




Certification Regarding Debarment. Suspension. Ineligibility and Voluntary Exclusion-Lower Tier Covered Transactions

This certification is required by the regulations implementing Executive Order 12549, Debarment and
Suspension, 7 CFR Part 3017, Section 3017.510, Participants’ responsibilities. The regulations were published
as Part IV of the January 30, 1989, Federal Register (pages 4722-4733). Copies of the regulations may be
obtained by contacting the Department of Agriculture agency with which this transaction originated.

(Before completing certification, read attached instructions.)

(1) The prospective lower tier participant certifies, by submission of this proposal, that neither it nor its
principals is presently debarred, suspended, proposed for debarment, declared ineligible, or
voluntarily excluded from participation in this transaction by any Federal department or agency.

(2) Where the prospective lower tier participant is unable to certify to any of the statements in this
certification, such prospective participant shall attach an explanation to this proposal.

B&H FOTO & ELECTRONICS CORP.
420 NINTH AVENUE, NEW YORK, NY 10001

Organization Name

ELIZABETH LITE-COMPLIANCE SPECIALIST
EMAIL:

Name and Title of Authorized Representative

sgun CZZ?@ZZ A e Ja-20U

PR/Award Number or Project Name




Instructions For Certification

B |. By signing and submitting the form on page 24.10, the prospective lower tier participant is providing the
certification set out on the form in accordance with these instructions.

m 2. The certification in this clause is a material representation of fact upon which reliance was placed when this
transaction was entered into. If it is later determined that the prospective lower tier participant knowingly
rendered an erroneous certification in addition to other remedies available to the federal government, the
department or agency with which this transaction originated may pursue available remedies, including
suspension and / or debarment.

m 3. The prospective lower tier participant shall provide immediate written notice to the person to which this
proposal is submitted if at any time the prospective lower tier participant learns that its certification was
erroneous when submitted or has become erroneous by reason of changed circumstances.

m 4. The terms “covered transaction,” “debarred,” “suspended,” “ineligible,” “lower tier covered transaction,”
“participants,” “person,” “primary covered transaction,” “principal,” “proposal” and “voluntarily excluded,” as
used in this clause, have the meanings set out in the Definitions and Coverage sections of rules implementing
Executive Order 12549. You may contact the person to which this proposal is submitted for assistance in
obtaining a copy of those regulations.

9«

m 5. The prospective lower tier participant agrees by submitting this form that, should the proposed covered
transaction be entered into, it shall not knowingly enter into any lower tier covered transaction with a person who
is debarred, suspended, declared ineligible or voluntarily excluded from participation in this covered transaction,
unless authorized by the department or agency with which this transaction originated.

m 6. The prospective lower tier participant further agrees by submitting this form that it will include this clause
titled “Certification Regarding Debarment, Suspension, Ineligibility and Voluntary Exclusion-Lower Tier
Covered Transaction” without modification in all lower tier covered transactions and in all solicitations for lower
tier covered transactions.

m 7. A participant in a covered transaction may rely upon a certification of a prospective participant in a [ower
tier covered transaction that it is not debarred, suspended, ineligible or voluntarily excluded from the covered
transaction, unless it knows that the certification is erroneous. A participant may decide the method and
frequency by which it determines the eligibility of its principals. Each participant may, but is not required to,
check the Nonprocurement List.

m 8. Nothing contained in the foregoing shall be construed to require establishment of a system of records in
order to render in good faith the certification required by this clause. The knowledge and information of a
participant is not required to exceed that which is normally possessed by a prudent person in the ordinary course

of business dealings.

m 9. Except for transactions authorized under paragraph 5 of these instructions, if a participant in a covered
transaction knowingly enters into a lower tier covered transaction with a person who is suspended, debarred,
ineligible or voluntarily excluded from participation in this transaction, in addition to other remedies available to
the federal government, the department or agency with which this transaction originated may pursue available
remedies, including suspension and / or debarment.



Certification Regarding Lobbying

Applicable to Grants, Subgrants, Cooperative Agreements, and Contracts Exceeding $100,000 in Federal Funds.

Submission of this certification is a prerequisite for making or entering into this transaction and is imposed by
section 1352, Title 31, U.S. Code. This certification is a material representation of fact upon which reliance was
placed when this transaction was made or entered into. Any person who fails to file the required certification
shall be subject to a civil penalty of not less than $10,000 and not more than $100,000 for each such failure.

The undersigned certifies, to the best of his or her knowledge and belief, that:

(1) No Federal appropriated funds have been paid or will be paid by or on behalf of the undersigned, to any
person for influencing or attempting to influence an officer or employee of any agency, a Member of Congress,
an officer or employee of congress, or an employee of a Member of Congress in connection with the awarding of
a Federal contract, the making of a Federal grant, the making of a Federal loan, the entering into a cooperative
agreement, and the extension, continuation, renewal, amendment, or modification of a Federal contract, grant,
loan, or cooperative agreement.

(2) If any funds other than Federal appropriated funds have been paid or will be paid to any person for
influencing or attempting to influence an officer or employee of any agency, a Member of Congress, an officer
or employee of congress, or an employee of a Member of Congress in connection with this Federal grant or
cooperative agreement, the undersigned shall complete and submit Standard Form-LLL, “disclosure Form to
Report Lobbying,” in accordance with its instructions.

(3) The undersigned shall require that the language of this certification be included in the award documents for
all covered subawards exceeding $100,000 in Federal funds at all appropriate tiers and that all subrecipients shall
certify and disclose accordingly.

B&H FOTO.& ELECTRONICS CORP.
420 NINTH AVENUE, NEW YORK, NY 10001
TEL: 212-239-7500 FAX 212-239-7509
Name/Address of Organization EL .COMPUANCE SPECN[ST
EMAIL: ESTHERL@BHPHOTO.COM

Name/Title of Submitting Official
74: [R237h
Signature Date




Disclosure of Lobbying Activities

Complete this form to disclose lobbying activities pursuant to 31 US C. 1352

(See next page for public burden disclosure.)

Approved by OMB
0348-0046

|. Type of Federal Action:

¢. loan guarantee
f. loan insurance

2. Status of Federal Action

a contract D a. bid/offer/application D a. initial filing

b. grant b. initial award b. material change

¢. cooperative agreement ¢. post-award For Material Change Only:
d. loan year, quarter

3. Report Type:

date of last report

4. Name and Address of Reporting Entity:

D Subawardee
Tier , if known:

D Prime

Congressional District, if known?

5. If Reporting Entity in No. 4 is Subawardee, Enter Name
and Address of Prime:

Congressional District, if known:

6. Federal Department / Agency:

7. Federal Program Name / Description:

CFDA Number, if applicable:

3. Federal Action Number, if known:

9. Award Amount, if known:

3

10.a. Name and Address of Lobbying Entity
(if individual, last name, first name, MI):

(attach Continugg
11. Amount of Payment (check all that apply):
s a actual o planned
12. Form of Payment {check all that apply)
o a. cash
2 b. in-kind; specify: nature

value

b. Indwviduals Performing Services
(including address if different from No. 10a)(last name,
first name, MI};

-LLL-A, if pecessary)
13. Type of Payment (check all that apply):
o a. retainer

c b. one-time fee
a ¢. commission

o d. contingent fee
a e deferred

o f. other; specify:

14. Brief Description of Services Perfomied or to be Pertormed and Datel
contacted, for Payment Indicated in ltem L 1:

(attach Continug

s) of Service, including officer(s), employee(s), or Member(s)

tion Sheeuchessaw)

15. Continuation Sheet(s) SF-LLL-A attached: ] Yes [JNo

16. Information requested through this form is authorized by article
31 U.S.C. section 1352. This disclosure of lobbying activities is a
material representation of fact upon which retiance was placed by
the tier above when this transaction was made or entered into. This
disclosure is required pursuant to 31 U.S.C. 1352, This information
will be reported to the cangress seiniannually and will be available
for public inspection. Any person who fails te file the required
disclosure shall be subject to a civil penalty of not less than $10,000
and not more than $100,000 for each such faiture.

A

Signature:

Print Name:

L

Title

Telephone No

Federal Use Only:

Authorized for Local Reproduction
Swandard From - LLL

B&H FOTO & ELECTRONICS CORP.
420 NINTH AVENUE, NEW YORK, NY 10001
TEL: 212-239-7500 FAX 212-239-7509
ELIZABETH LITE-COMPLIANCE SPECIALIST

EMAIL: ESTHERL@EHPHOTO, COM



PROCUREMENT

Instructions for Completion of SF-LLL, Disclosure of Lobbying Activities

This disclosure form shall be completed by the reporting entity, whether subawardee or prime Federal

recipient, at the initiation or receipt of a covered Federal action, or a material change to a previous filing,
pursuant to title 31 U.S.C. section 1352. The filing of a form is required for each payment or agreement to make
payment to any lobbying entity for influencing or attempting to influence an officer or employee of any agency,
a Member of Congress, an officer or employec of Congress, or an employee of a Member of Congress in
connection with a covered Federal action. Use the SF-LLL-A Continuation Sheet for additional information if
the space on the form is inadequate. Complete all items that apply for both the initial filing and material change
report. Refer to the implementing guidance published by the Office of Management and Budget for additional
information.

2.
3.

15.
16.

Identify the type of covered Federal action for which lobbying activity is and / or has been secured to influence the
outcome of a covered Federal Action.

Identify the status of the covered Federal Action.

Identify the appropriate classification of this report. If this is a follow-up report caused by a material change to the
information previously reported, enter the year and quarter in which the change occurred. Enter the date of the last
previously submitted report by this reporting entity for this covered Federal Action.

Enter the full name, address, city, state and zip code of the reporting entity. Include Congressional District, if
known. Check the appropriate classification of the reporting entity that designates if it is, or expects to be, a prime
or subaward recipient. Identify the tier of the subawardee, ¢.g., the first subawardee of the prime is the 1% tier.
Subawards include but are not limited to subcontracts, subgrants, and contract awards under grants.

If the organization filing the report in item 4 checks “Subawardee,” then enter the full name, address, city, state and
zip code of the prime Federal recipient. Include Congressional District, if known.

Enter the name of the Federal Agency making the award or loan commitment. Include at least one organizational
level below agency name, if known. For example, Department of Transportation, United States Coast Guard.
Enter the Federal program name or description for the covered Federal action (item 1). If known, enter the full
Catalog of Federal Domestic Assistance (CFDA) number for grants, cooperative agreements, loans, and loan
commitments.

Enter the most appropriate Federal identifying number available for the Federal action identified in item 1(e.g.,
Request for Proposal (RFP) number; Invitation for Bid (IFB) number; grant announcement number; the contract,
grant, or loan award number; the application proposal control number assigned by the Federal agency). Include
prefixes, e.g. “RFP-DE-90-001.”

For a covered Federal action where there has been an award or loan commitment by the Federal agency, enter the
Federal amount of the award / loan commitinent for the prime entity identified in item 4 or 5.

(a) Enter the full name, address, city, state and zip code of the lobbying entity engaged by the reporting entity
identified in item 4 to influence the covered Federal action.

(b) Enter the full names of the individual(s) performing services, and include full address if different from 10 (a).
Enter Last Name, First Name, and Middle Initial (MI).

. Enter the amount of compensation paid or reasonably expected to be paid by the reporting entity (item 4) to the

lobbying entity (item 10). Indicate whether the payment has been made (actual) or will be made (planned). Check
all boxes that apply. If this is a material change report, enter the cuinulative amount of payment made or planned
to be made.

. Check the appropriate box(es). Check all boxes that apply. If payment is made through an in-kind contribution,

specify the nature and value of the in-kind payment.

Check the appropriate box(es). Check all boxes that apply. If other, specify nature.

Provide a specific and detailed description of the services that the lobbyist has performed, or will be expected to
perform, and the date(s) of any services rendered. Include all preparatory and related activity, not just time spent in
actual contact with Federal officials. Identify the Federal official(s) or employee(s) contacted or the officer(s),
employee(s), or Member(s) of Congress that were contacted.

Check whether or not a SF-LLL-A Continuation Sheet(s) is attached.

The certifying official shall sign and date the form, print his/her name, title, and telephone number.

Public reporting burden for this collection of information is estimated to average 30 minutes per response, including time
for reviewing instructions, searching existing data sources, gathering and maintaining the data needed, and completing and
reviewing the collection of information. Send comments regarding the burden estimate or any other aspect of this
collection of information, including suggestions for reducing this burden, to the Office of Management and Budget,
Paperwork Reduction Project (0348-0046), Washington, D.C. 20503.
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2 CFR PART 200 Contract Provisions

Required Federal contract provisions of Federal Regulations for Contracts
for contracts with ESC Region 8 and TIPS Members :

The following provisions are required to be in place and agreed if the procurement is funded
in any part with federal funds.

The ESC Region 8 and TIPS Members is the subgrantee or Subrecipient by definition. The federal Rule
numbering or identification below is only for reference purpose on this form and does not identify an
actual Federal designation or location of the rule. The Rules are located in 2 CFR PART 200 - Appendix
II to Part 200—Contract Provisions for Non-Federal Entity Contracts Under Federal Awards at 2 CFR PART
200

In addition to other provisions required by the Federal agency or non-Federal entity, all contracts made by the non-Federal
entity under the Federal award must contain provisions covering the following, as applicable.

(A) Contracts for more than the simplified acquisition threshold currently set at $150,000, which is the inflation
adjusted amount determined by the Civilian Agency Acquisition Council and the Defense Acquisition Regulations
Council (Councils) as authorized by 41 U.S.C. 1908, must address administrative, contractual, or legal remedies in
instances where contractors violate or breach contract terms, and provide for such sanctions and penalties as
appropriate.

Notice: Pursuant to Federal Rule (A) above, when federal funds are expended by ESC Region 8 and
TIPS Members, ESC Region 8 and TIPS Members reserves all rights and privileges under the
applicable laws and regulations with respect to this procurement in the event of breach of contract by
either party.

Does vendor agree? YES Z Initial of Authorized Company Official

(B) Termination for cause and for convenience by the grantee or subgrantee including the manner by which it will
be effected and the basis for settlement. (All contracts in excess of $10,000)

Pursuant to Federal Rule (B) above, when federal funds are expended by ESC Region 8 and TIPS
Members, ESC Region 8 and TIPS Members reserves the right to terminate any agreement in excess
of $10,000 resulting from this procurement process for cause after giving the vendor an appropriate
opportunity and up to 30 days, to cure the causal breach of terms and conditions. ESC Region 8 and
TIPS Members reserves the right to terminate any agreement in excess of $10,000 resulting from this
procurement process for convenience with 30 days notice in writing to the awarded vendor. The vendor
would be compensated for work performed and goods procured as of the termination date if for
convenience of the ESC Region 8 and TIPS Members. Any award under this procurement process is
not exclusive and the District reserves the right to purchase goods and services from other vendors when

it is in the best interest of thg District.
Does vendor agree? YES { Initial of Authorized Company Official

(G) Clean Air Act (42 U.S.C. 7401-7671q.) and the Federal Water Pollution Control Act (33 U.S.C. 1251-1387), as
amended—Contracts and subgrants of amounts in excess of $150,000 must contain a provision that requires the
non-Federal award to agree to comply with all applicable standards, orders or regulations issued pursuant to the
Clean Air Act (42 U.S.C. 7401-7671q) and the Federal Water Pollution Control Act as amended (33 U.S.C. 1251-
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1387). Violations must be reported to the Federal awarding agency and the Regional Office of the Environmental
Protection Agency (EPA).

Pursuant to Federal Rule (G) above, when federal funds are expended by ESC Region 8 and TIPS
Members, ESC Region 8 and TIPS Members requires that the proposer certify that during the term of
an award by the ESC Region 8 and TIPS Members resulting from this procurement process the vendor
agrees to the terms listed ang referenced therein.

Does vendor agree? YES Initial of Authorized Company Official

(H) Debarment and Suspension (Executive Orders 12549 and 12689)—A contract award (see 2 CFR 180.220) must
not be made to parties listed on the governmentwide exclusions in the System for Award Management (SAM), in
accordance with the OMB guidelines at 2 CFR 180 that implement Executive Orders 12549 (3 CFR part 1986
Comp., p. 189) and 12689 (3 CFR part 1989 Comp., p. 235), “Debarment and Suspension.” SAM Exclusions
contains the names of parties debarred, suspended, or otherwise excluded by agencies, as well as parties declared
ineligible under statutory or regulatory authority other than Executive Order 12549.

Pursuant to Federal Rule (H) above, when federal funds are expended by ESC Region 8 and TIPS
Members, ESC Region 8 and TIPS Members requires the proposer certify that during the term of an
award by the ESC Region 8 and TIPS Members resulting for this procurement process the vendor
certifies that they are not debarred from receiving a contract from the federal government as provided
therein.

Does vendor agree? YES Initial of Authorized Company Official

() Byrd Anti-Lobbying Amendment (31 U.S.C. 1352)—Contractors that apply or bid for an award exceeding
$100,000 must file the required certification. Each tier certifies to the tier above that it will not and has not used
Federal appropriated funds to pay any person or organization for influencing or attempting to influence an officer
or employee of any agency, a member of Congress, officer or employee of Congress, or an employee of a member of
Congress in connection with obtaining any Federal contract, grant or any other award covered by 31 U.S.C. 1352.
Each tier must also disclose any lobbying with non-Federal funds that takes place in connection with obtaining any
Federal award. Such disclosures are forwarded from tier to tier up to the non-Federal award.

Pursuant to Federal Rule (I) above, when federal funds are expended by ESC Region 8 and TIPS
Members, ESC Region 8 and TIPS Members requires the proposer certify that during the term and
after the awarded term of an award by the ESC Region 8 and TIPS Members resulting for this
procurement process the vepdor certifies to the terms included or referenced therein

Does vendor agree? YES Initial of Authorized Company Official

Federal Rule (12) Compliance with all applicable standards, orders, or requirements issued under section 306 of
the Clean Air Act (42 U.S.C. 1857(h)), section 508 of the Clean Water Act (33 U.S.C. 1368), Executive Order 11738,
and Environmental Protection Agency regulations (40 CFR part 15). (Contracts, subcontracts, and subgrants of
amounts in excess of $100,000)

Pursuant to Federal Rule (12) above, when federal funds are expended by ESC Region 8 and TIPS
Members, ESC Region 8 and TIPS Members requires the proposer certify that in performance of the
contracts, subcontracts, and subgrants of amounts in excess of $100,000, the vendor will be in compliance
with all applicable standards, orders, or requirements issued under section 306 of the Clean Air Act (42
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U.S.C. 1857(h)), section 508 of the Clean Water Act (33 U.S.C. 1368), Executive Order 11738, and
Environmental Protection Agency regulations (40 CFR part 15).

Does vendor certify that it is in compliance with the Clean Air Act? YES M Initial of Authorized

Company e B&H FOTO & ELECTRONICS CORP
420 NINTH AVENUE, NEW YORK, NY 10001
TEL: 212-239-7600 FAX 212-238-7509
Company Name ELIZABETH Lﬂ'E-COMPLlANC IALIST
EMALL: ESTHERLBHPHO TL.LON
Print name of authorized representative _ L
Signature of authorized representative /, //(;,:.

N & A N
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Contract Terms and Conditions
Please initial your answer and sign on page 2 or 2 of this section

Indemnification
The ESC Region 8 and TIPS is a Texas Political Subdivision and a local governmental entity; therefore, is prohibited from
indemnifying third parties pursuant to the Texas Constitution (Article 3, Section 52) except as specifically provided by law or as
ordered by a court of competent jurisdiction. A provision in a contract to indemnify or hold a party harmless is a promise to pay for
any expenses the indemnified party incurs, if a specified event occurs, such as breaching the terms of the contract or negligently
performing duties under the contract. Article H11, Section 49 of the Texas Constitution states that "no debt shall be created by or on
behalf of the State ... " The Attorney General has counseled that a contractually imposed obligation of indemnity creates a "debt" in
the constitutional sense. Tex. Att'y Gen. Op. No. MW-475 (1982). Contract clauses which require the System or institutions to
indemnify must be deleted or qualified with "to the extent permitted by the Constitution and Laws of the State of Texas." Liquidated
damages, attorney's fees, waiver of vendor's liability, and waiver of statutes of limitations clauses should also be deleted or qualified
with "to the extent permitted by the Constitution and laws of State of Texas.”

to these terms? YES NO

Not a negotiable term. &gg-e to agree will render your proposal non-responsive and it will not be considered. Do you agree
L4

Remedies
The parties shall be entitled to exercise any right or remedy available to it either at law or in equity, subject to the choice of law, venue
and service of process clauses limitations agreed herein. Nothing in this agreement shall commit the TIPS to an arbitration resolution
of any disagreement under any circumstances. Any Claim arising out of or related to the Contract, except for those specifically waived
under the terms of the Contract, may, afier denial of the Board of Directors, be subject to mediation at the request of either party. Any
issues not resolved  hereunder must be referred to non-binding mediation to be conducted by a mutually agreed upon mediator as a
prerequisite to the filing of any lawsuit over such issue(s). The parties shall share the mediator’s fee and any associated filing fee
equally. Mediation shall be held in Camp or Titus County, Texas. Agreements reached in mediation shali be reduced to writing, and
will be subject to the approval by the District's Board of Directors, signed by the Parties if approved by the Board of Directors, and, if

signed, shail thereafter be enforcew provi'ded by the laws of the State of Texas.

Do you agree to these terms? YES NO[:you do not, please reference objection in Deviation form section

Choice of Law
This agreement and any addenda or other additions and all contracts or awards resulting from this procurement process, however
described, shall be governed by, construed and enforced in accordance with the laws of the State of Texas, regardless of any conflict
of laws principles.
Not a negotiable term. Eafare to }]gree will render your proposal non-responsive and it will not be considered. Do you agree
to these terms? YES No ]

Jurisdiction and Service of Process
Any Proceeding arising out of or relating to this procurement process or any contract resulting from or any contemplated transaction
shall be brought in a court of competent jurisdiction in Camp County, Texas and each of the parties irrevocably submits to the
exclusive jurisdiction of said court in any such proceeding, waives any objection it may now or hereafter have to venue or to
convenience of forum, agrees that all claims in respect of the Proceeding shail be heard and determined only in any such court, and
agrees not to bring any proceeding arising out of or relating to this procurement process or any contract resulting from or any
contemplated transaction in any other court. The parties agree that either or both of them may file a copy of this paragraph with any
court as written evidence of the knowing, voluntary and freely bargained for agreement between the parties irrevocably to waive any
objections to venue or to convenience of forum. Process in any Proceeding referred to in the first sentence of this Section may be
served on any party anywhere in the world,

re to agree will render your proposal non-responsive and it will not be considered. Do you agree

NO

Not a negotiable term. Fai
to these terms? YES

Alternative Dispute Resolution
Prior to filing of litigation, the parties may select non-binding mediation as a method of conflict resolution for issues arising out of or
relating to this procurement process or any contract resulting from or any contemplated transaction, The parties agree that if non-
binding mediation is chosen as a resolution process, the parties must agree to the chosen mediator(s) and that all mediation venue shail
be at a location in Camp or Titus, County, Texas agreed by the parties. The parties agree to share equally the cost of the mediation
process and venue cost.

Do you agree to these terms? YES [E i NO_:Llf you do not, please reference objection in Deviation form section
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Infringement(s)
The successful vendor will be expected to indemnify and hold harmless the TIPS and its employees, officers, agents,
representatives, contractors, assignees and designees from any and all third party claims and judgments involving
infringement of patent, copyright, trade secrets, trade or service marks, and any other intellectual or intangible property
rights in connection with the vendor'sgroposal or ultimate contracts awarded and approved.

Do you agree to these terms? YES MNO | l If you do not, please reference objection in Deviation
form section

Acts or Omissions
The successtul vendor will be expected to indemnify and hold harmless the TIPS, its ofticers, employees, agents,
representatives, contractors, assignees and designees from and against any and all liability, actions, claims, demands or
suits, and all related costs, attorney's fees and expenses arising out of, or resulting from any acts or omissions of the
vendor or its agents, employees, subcontractors, or suppliers in the execution or performance of any agreements
ultimately made by TIPS and thgyepdor.

Do you agree to these terms? YES [ﬁ NO l | If you do not, please reference objection in Deviation
form section

Contract Governance
Any contract made or entered into by the TIPS is subject to and is to be governed by Section 271.151 et seq, Tex Loc
Gov't Code. Otherwise, TIPS does not waive its governmental immunities from suit or liability except to the extent
expressly waived by other applicable laws in clear and unambiguous language.

I render your proposal non-responsive and it will not be considered.
NO Not a negotiable term.

Not a negotiable term. Failure to agree
Do you agree to these terms? YES

Payment Terms

TIP’s members pay net 30 or at point of sale and complies with the State of Texas payment law, Texas Government
Code, Chapter 2251. See statute for specifics or consult your legal counsel.

These are minimum terms required of the TIPS by law and the parties may negotiate custom payment terms as desired
provided they do not violate the statutory requirements.

Funding Out Clause
Pursuant to Texas Local Government Code Sec. 271.903, any proposal offer accepted by TIPS and its members and all
contracts to be approved are subject to the budgeting and appropriation of then currently available funds. See statute
for specifics or consult your legal counsel.

Not a negotiable term. Failure to agree render your proposal non-responsive and it will not be considered.
Do you agree to these terms? Y, NO_[_ ] Not a negotiable term.

all sections on page | and 2 of this document.

B&H FOTO & ELECTRONICS CORP.
NINTH AVENUE, NEW YORK, NY 10001
TEL: 212-239-7500 FAX 212-239-7509
EHZABETH LITE-COMPLIANCE SPECIALIST
EMAIL: ESTHERL@BHPHOTO COM

Signature below certifies agguracy of answers

Authorized Signature

Printed Name

Company Name and address:

Telephone Number Date zg/&z
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DEVIATION/COMPLIANCE SIGNATURE FORM

TIPS B&H FOTO & ELECTRONICS CORP.
420 NINTH AVENUE, NEW YORK, NY 10001

TEC212:-299-7000-FA%-212-230-7500
ELIZQBMZIE-I LITE-COMPLIANCE SPECIALIST
ESTHERL@BHPHOTO.COM

COMPANY NAME

ADDRESS CITY STATE

PHONE NUMBER FAX NUMBER
- ﬁ'-—

Name ar(d si gWe of authorized official

If the undersigned bidder intends to deviate from the General Conditions Standard Terms and
Conditions or Item Specifications listed in this bid invitation, all such deviations must be listed on
this page, with complete and detailed conditions and information included or attached. The District
will consider any deviations in its bid award decisions, and the District reserves the right to accept
or reject any bid based upon any deviations indicated below or in any attachments or inclusions.

In the absence of any deviation entry on this form, the bidder assures the District of their full

compliance with the Standard
Terms and Conditions, Item Specifications, and all other information contained in this Bid

Invitation.
No, Deviation Iil
Yes, Deviations I:’

If yes is checked, please list below. Or attach to this form by stapling your deviations




Insurance and Fingerprint Requirements

Insurance

If applicable and your staff will be on TIPS premises for delivery, training or installation etc. and/or with an
automobile, you must carry automobile insurance as required by law. You may be asked to provide proof of
insurance. See attached "Insurance and Indemnity Provisions” if applicable.

FINGERPRINT

It is possible that a vendor may be subject to Chapter 22 of the Texas Education Code. The Texas Education Code,
Chapter 22, Section 22.0834. Statutory language may be found at: http:/www.statutes.legis.state.tx.us/

If the vendor has staff that meet both of these criterion-

(1) will have continuing duties related to the contracted services;
and

(2) has or will have direct contact with students
Then you have "covered" employees for purposes of completing the attached form.

TIPS recommends all vendors consult their legal counsel for guidance in compliance with this law. If you have

questions on how to comply, see below. 1 you have questions on compliance with this code section, contact the Texas

Department of Public Safety Non-Criminal Justice Unit, Access and Dissemination Bureau, FAST-FACT at

NCJU@txdps.state.tx.us and you should send an email identifying you as a contractor to a Texas Independent School

District. Texas DPS phone# is 512-424-2474

See form below to complete entitled:
Texas Education Code Chapter 22 Contractor Certification for Contractor Employees

e e s v



Texas Education Code Chapter 22 Contractor Certification for Contractor Employees

Introduction: Texas Education Code Chapter 22 requires entities that contract with school districts to provide services to
obtain criminal history record information regarding covered employees. Contractors must certify to the district that they
have complied. Covered employees with disqualifying criminal histories are prohibited from serving at a school district.

Definitions: Covered employees: Employees of a contractor or subcontractor who have or will have continuing duties
related to the service to be performed at the District and have or will have direct contact with students. The District will be
the final arbiter of what constitutes direct contact with students. Disqualifying criminal history: Any conviction or other
criminal history information designated by the District, or one of the following offenses, if at the time of the offense, the
victim was under 18 or enrolled in a public school:

(a) a felony offense under Title 5, Texas Penal Code; (b) an offense for which a defendant is required to register as a sex

ggfggggeﬂ(ti:tre'chapter 628'1&?11_5 &Fge&oéw%ﬁfegw& (c) an equivalent offense under federal law or the laws
420 NINTH AVENUE, NEW YORK, NY 10001

On behalf of. TEL: 212-238-7500 FAX 212-239-7509 (Contractor”), I certify that
ELIZABETH LITE-COMPLIANCE SPECIALIST

[checkone below]: EMALL:

None of the employees of Contractor and any subcontractors are covered employees, as defined above. If this box is
checked, [ further certify that Contractor has taken precautions or imposed conditions to ensure that the employees of
Contractor and any subcontractor will not become covered employees. Contractor will maintain these precautions or
conditions throughout the time the contracted services are provided.

Or

D Some or all of the employees of Contractor and any subcontractor are covered employees. If this box is checked, |
further certify that:

(1) Contractor has obtained all required criminal history record information regarding its covered employees. None of the
covered employees has a disqualifying criminal history.

(2) If Contractor receives information that a covered employee subsequently has a reported criminal history, Contractor
will immediately remove the covered employee from contract duties and notify the District in writing within 3 business

days.

(3) Upon request, Contractor will provide the District with the name and any other requested information of covered
employees so that the District may obtain criminal history record information on the covered employees.

(4) If the District objects to the assignment of a covered employee on the basis of the covered employee's criminal history
record information, Contractor agrees to discontinue using that covered employee to provide services at the District.

Noncompliance or misrepresentation regarding this certification may be grounds for contract termination.

420 NINTH AVENUE, NEW YORK, NY 10001
TEL: 212-238-7500 FAX 212-238-7508
Printed name of Company Representative: - _ELIZABETH LITE-COMPLIANCE SPECIALIST

: ESTHERL@BHPHOTO.COM
G o 2300

n on how to comply with this statute, please contact Richard Powell at TIPS.

Signature

For additional inform:




NON-COLLUSIVE BIDDING CERTIFICATE

By submission of this bid or proposal, the Bidder certifies that:

1. This bid or proposal has been independently arrived at without collusion with any other Bidder or with
any Competitor;

2. This bid or proposal has not been knowingly disclosed and will not be knowingly disclosed, prior to the
opening of bids, or  proposals for this project, to any other Bidder, Competitor or potential competitor:

3. No attempt has been or will be made to induce any other person, partnership or corporation to submit or
not to submit a bid or proposal;

4. The person signing this bid or proposal certifies that he has fully informed himself regarding the
accuracy of the statements contained in this certification, and under the penalties being applicable to the
Bidder as well as to the person signing in its behalf.

Signature below certifies acguracy of answers to all zctlons on this page.

Authorized Signature

Printed Name

B&H FOTO & ELECTRONICS CORP.
Company Name and address: 420 NINTH AVENUE, NEW YORK, NY 10001

ELIZABETH LITE-COMPLIANGE SPECIALIST

(I1L) )
. '\"Ill'ﬂl ™~ l'All.lA"l'n AL 4

Telephone Number

Date [ 2 82:&




FELONY CONVICTION NOTICE

Statutory citation covering notification of criminal history of contractor is found in the Texas Education Code #44.034.
Following is an example of a felony conviction notice:

State of Texas Legislative Senate Bill No. 1, Section 44.034, Notification of Criminal History, Subsection (a), states “a
person or business entity that enters into a contract with a school district must give advance notice to the district if the
person or an owner or operator of the business entity has been convicted of a felony. The notice must include a general
description of the conduct resulting in the conviction of a felony.”

Subsection (b) states “a school district may terminate a contract with a person or business entity if the district determines
that the person or business entity failed to give notice as required by Subsection (a) or misrepresented the conduct
resulting in the conviction. The district must compensate the person or business entity for services performed before the
termination of the contract.”

THIS NOTICE IS NOT REQUIRED OF A PUBLICLY-HELD CORPORATION
Complete only one of the three below: A or B or C.

1, the undersigned agent for the firm named below, certify that the information concerning notification of felony
convictions has been reviewed by me and the following information furnished is true to the best of my knowledge.

Official: ELIZABETHLITE

Print Authorized Company Official’s Name

A. My firm is a publicly held corporation; therefore, this reporting requirement is not applicable.

Signature of Authorized Company Official:

My firm is not owned nor operated by anyone who has been convicted of a felony:
Signature of Authorized Company Official: ‘%ZMM ﬁ&

C. My firm is owned or operated by the following individual(s) who has/have been convicted of a felony:

Name of Felon(s):

Details of Conviction(s):

Signature of Authorized Company Official: .




CERTIFICATION BY CORPORATE OFFERER

IF OFFERER 1S A CORPORATION,
THE FOLLOWING CERTIFICATE SHOULD BE EXECUTED AND INCLUDED AS PART OF
PROPOSAL FORM/PROPOSAL FORM.

OFFERER:

(Name of Corporation)

I, certify that I am the Secretary of A 7 ; ; ; 1 ;EP

(Name of Corporate Secretary)

the Corporation named as OFFERER herein above; that

(Name of person who completed proposal document)

who signed the foregoing proposal on behalf of the corporation offerer is the authorized person that is
acting as

(Title/Position of person signing proposal/offer document within the corporation)

of the said Corporation; that said proposal/offer was duly signed for and in behalf of said corporation by
authority of its governing body, and is within the scope of its corporate powers.

CORPORATE SEAL

SIGNATURE

DATE



Government & Educational » Tel: 212 239-7503

Sales Department » & 800 947-8003

420 Ninth A L Fax: 212 239-7740
Vv

o Svenue PHOTO - VIDEQ - PRO AUDID o 800 8585517

New York, NY 10001 E-mail: biddept@bhphotovideo.com

T HE PROFESSIONAL’S S O URCE

October 12, 2015

To Whom It May Concern:

Abe Schwarz, treasurer of B&H Foto & Electronics Corp. has appointed the following employees to
oversee the bidding process;

Phillip Kaller
Shea Gold
Samuel Zinger
Isaac Jacobowitz
Nathan Hirshman
Ely Lenik
Elizabeth Lite

They are fully authorized to represent our company in all bidding and related issues.

/

Sincerely,

Treasurer



Non-Discrimination Statement and Certification

In accordance with Federal civil rights law and U.S. Department of Agriculture (USDA) civil rights
regulations and policies, the USDA, its Agencies, offices, and employees, and institutions participating in
or administering USDA programs are prohibited from discriminating based on race, color, national origin,
religion, sex, gender identity (inciuding gender expression), sexual orientation, disability, age, marital
status, family/parental status, income derived from a public assistance program, political beliefs, or
reprisal or retaliation for prior civil rights activity, in any program or activity conducted or funded by USDA
(not all bases apply to all programs). Remedies and complaint filing deadlines vary by program or
incident.

Persons with disabilities who require alternative means of communication for program information (e.g.,
Braille, large print, audiotape, American Sign Language, etc.) should contact the responsible Agency or
USDA's TARGET Center at (202) 720-2600 (voice and TTY) or contact USDA through the Federal Relay
Service at (800) 877-8339. Additionally, program information may be made available in languages other
than English.

To file a program discrimination complaint, complete the USDA Program Discrimination Complaint Form,
AD-3027, found online at How to File a Program Discrimination Complaint and at any USDA office or
write a letter addressed to USDA and provide in the letter all of the information requested in the form. To
request a copy of the complaint form, call (866) 632-9892. Submit your completed form or letter to USDA
by: (1) mail: U.S. Department of Agriculture, Office of the Assistant Secretary for Civil Rights, 1400
Independence Avenue, SW, Washington, D.C. 20250-9410; (2) fax: (202) 690-7442; or (3)

email: program.intake@usda.gov.

Title VI of the Education Amendments of 1972; Section 504 of the Rehabilitation Act of 1973; the Age
Discrimination Act of 1975; Title 7 CFR Parts 15, 15a, and 15b; the Americans with Disabilities Act; and FNS
Instruction 113-1, Civil Rights Compliance and Enforcement — Nutrition Programs and Activities

USDA is an equal opportunity provider, empioyer, and lender.

| certify that in the performance of a contract with TIPS or its members, that our company will conform to
the foregoing anti-discrimination statement and comply with the cited law and regulations.

B&H FOTO & ELECTRONICS CORP.
420 NINTH AVENUE, NEW YORK, NY 10001
Company Name TEL: 212-239-7500 FAX 212-239-7509
ELIZABETH LITE-COMPLIANCE SPECIALIST
Print name of authorized representative IL:

—

Signature of authorized representative

pate__ (R " AL




Federal Requirements for Procurement and Contracting with small and minority
businesses, women's business enterprises, and labor surplus area firms.

The TIPS members anticipate possibly using federal funds for procurement under this potential award and is
required to obtain the following compliance assurance.

1. Will you be subcontracting any of your work under this award if you are
successful? (Circle one)

[_]YES or NO

2. If yes, do you agree to comply with the following federal requirements? (Circic one)

DYES or NOD

2 CFR §200.321 Contracting with small and minority businesses, women's business enterprises, and labor
surplus area firms.

(a) The non-Federal entity must take all necessary affirmative steps to assure that minority businesses, women's
business enterprises, and labor surplus area firms are used when possible.

(b) Affirmative steps must include:

(1) Placing qualified small and minority businesses and women's business enterprises on solicitation lists;

(2) Assuring that small and minority businesses, and women's business enterprises are solicited whenever they
are potential sources;

(3) Dividing total requirements, when economically feasible, into

smaller tasks or quantities to permit maximum participation by small and minority businesses, and women's
business enterprises;

(4) Establishing delivery schedules, where the requirement permits, which encourage participation by small and
minority businesses, and women's business enterprises;

(5) Using the services and assistance, as appropriate, of such organizations as the Small Business
Administration and the Minority Business Development Agency of the Department of Commerce ; and

(6) Requiring the prime contractor, if subcontracts are to be let, to take the affirmative séea&listed in paragraphs

(1) through (5) of this section. B&H FOTO & ELECTRONICS C
420 NINTH AVENUE, NEW YORK, NY 10001
TEL: 212-238-7500 FAX 212-238-7509
Company Name ELIZABETH LITE-COMPLIANCE SPECIALIST

Print name of authorized representative

EMAR
/]
(leopbsid Siiz
Signature of authorized representative 7 0 y

Date /g —ﬂa—'/é




FAILURE TO PROPERLY COMPLETE THIS FORM AND SUBMIT WITH YOUR RESPONSE MAY RESULT
IN A WAIVER OF YOUR RIGHTS UNDER THE LAW TO MAINTAIN CONFIDENTIALITY TREATMENT
OF SUBMITTED MATERIALS.

CONFIDENTIAL INFORMATION SUBMITTED IN RESPONSE TO COMPETITIVE PROCUREMENT
REQUESTS OF EDUCATION SERVICE CENTER REGION 8 AND TIPS IS GOVERNED BY TEXAS
GOVERNMENT CODE, CHAPTER 552

If you consider any portion of your proposal to be confidential information and not subject to public disclosure pursuant to
Chapter 552 Tex Gov’t Code or other law(s), you must make a copy of all claimed confidential materials within your
proposal and put this COMPLETED form as a cover sheet to said materials and name “CONFIDENTIAL?” then scan
and upload with your proposal submission. (You must include the confidential information in the submitted proposal as
well, the copy uploaded is to indicate which material in your proposal, if any, you deem confidential in the event the District
receives a Public Information Request.) You must place the following wording that is between the dotted lines on the outside
of the envelope containing the copies of the confidential materials. You may copy, complete and affix the following to the
envelope containing the copies of the confidential materials. Education Service Center Region 8 and TIPS will follow
procedures of controlling statute(s) regarding any claim of confidentiality and shall not be liable for any release of information
required by law. Pricing of solicited product or service may be deemed as public information under Chapter 552 Tex Gov't
Code. The Office of Texas Attorney General shall make the final determination whether the information held by Education
Service Center Region 8 and TIPS is confidential and exempt from public disclosure.

I DO NOT desire to expressly waive any claim of confidentiality as to any and all information contained within our response
to the competitive procurement process (e.g. RFP, CSP, Bid, RFQ, etc.) by completing the following and submitting this sheet
with our response to Education Service Center Region 8 and TIPS. This envelope contains material from our proposal that [
classify and deem confidential under Texas Gov't Code Sec. 552 or other law(s) and I invoke my statutory rights to
confidential treatment of the enclosed materials:

Name of company claiming confidential status of material

Printed Name, Title, and Signature of authorized company officer claiming confidential status of material

Address City State  ZIP Phone
ENCLOSED ARE COPIES OF PAGES OF CONFIDENTIAL MATERIAL FROM OQUR

Express Waiver: I desire to expressly waive any claim of confidentiality as to any and all information contained
within our response to the competitive procurement process (e.g. RFP, CSP, Bid, RFQ, etc.) by completing the
following and submitting this sheet with our response to Education Service Center Region 8 and TIPS

B&H FOTO & ELECTRONICS CORP.

Name of company expressly waiving confidential sa material - X '
ELIZABETH LITE-COMPLIANCE SPECIALIST
EMAIL: ESTHERLQBHPHOTO COM

Printed Name, Title, and Sigflature ﬁauthorizcd company officer expressly waiving confidential status of material

Address City State ZIP Phone



IMPORTANT NOTICE TO PROPOSER:

IF YOU WANT YOUR PROPOSAL TO BE CONSIDERED FOR USE BY TEXAS STATE
AGENCIES AND UNIVERSITIES AND SOME APPLICABLE LOCAL ENTITIES,

YOU MUST COMPLETE THE FOLLOWING FORM

In accordance with Texas Gov't Code §2161.252, the contracting agency has determined that subcontracting opportunities are
probable under this contract. Therefore, alf respondents, including State of Texas certified Historically Underutifized Businesses
(HUBs} must complete and submit this State of Texas HUB Subcontracting Plan (HSP) with their response to the bid requisition

(solicitation).

ATTACHED BELOW IS THE OFFICIAL STATE OF TEXAS FORM
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3 HUB Subcontracting Plan (HSP)
' QUICK CHECKLIST

While this HSP Quick Checklist is being provided to merely assist you in readily identifying the sections of the HSP form that you wili need to
compiete, it is very important that you adhere to the instructions in the HSP form and instructions provided by the contracting agency.

> If you will be awarding ail of the subcontracting work you have to offer under the contract to only Texas certified HUB vendors, compiete:
[ Section 1 - Respondent and Requisition Information
[ Section 2 a. - Yes, | will be subcontracting portions of the contract
[ Section 2 b. - List all the portions of wark you will subcontract, and indicate the percentage of the contract you expect to award to Texas certified HUB vendors
[ Section 2¢. - Yes
01 Section 4 - Affirmation
[J GFE Method A (Attachment A} - Complete an Attachment A for each of the subcontracting opportunities you listed in Section 2 b.

» If you will be subcontracting any portion of the contract to Texas certified HUB vendors and Non-HUB vendors, and the aggregate

percentage of aii the subcontrading work you will be awarding to the Texas certified HUB vendors with which you have a gonfinuous

contract in place for five (5) years or less mesfs or exceeds the HUB Goal the contracting agency identified In the “Agency Special
instructions/Additional Requirements’, complete:

O Section 1 - Respondent and Requisition Information

[ Section 2 a. - Yes, I will be subcontracting portions of the contract

[J Section 2 b. - List ak the portions of work you will subcontract, and indicate the percentage of the contract you expect to award to Texas certified HUB
vendors and Non-HUB venders

[J section 2¢. - No

[J section 24. - Yes

[ Section 4 - Affirmation

] GFE Method A (Attachment A} - Complete an Attachment A for each of the subconlracting opportunities you listed in Section 2 b.

> If you will be subcontracting any portion of the contract to Texas certified HUB vendors and Non-HUB vendors or only to Non-HUB
vendors, and the aggregate percentage of all the subcontracting work you will be awarding to the Texas certified HUB vendors with

which you have a confinuous confract in place for five (5) years or less dogs pof meet or excesd the HUB Goal the contracting
agency identified In the "Agency Special Instructions/Additional Requirements®, complete:

[ Section 1 - Respondent and Requisition information

[ Section 2a. - Yes, | wifl be subcontracting portions of the contract

[1 Section 2 b. - List all the portions of wark you will subcontract, and indicated the percentage of the contract you expect o award to Texas certified HUB vendors
and Non-HUB vendors

[ Section 2¢. -No

[ Section2d. - No

{7 section 4 - Affirmation

[T GFE Method B (Attachment B) - Complete an Attachment B for each of the subcontracting epportunities you listed in Section 2 b.

»  If you will not be subcontracting any portion of the contract and wil be fulfilling the entire contract with your own resources, complete:

[J Section 1 - Respondent and Requisition Information

[0 Section 2 a. - No, | will not be subcontracting any portion of the contract, and | will be fulfilling the entire contract with my own resources
[ Section 3 - Self Performing Justification

[ Section 4 - Affirmation

*Continuous Conltract: Any existing written agreement (Including any renewals that are exercised) betwsen a prima contractor and a HUB vendor,
where the HUB vendor provides the prime contractor with goods or service under the same contract for 8 specified period of time. The frequency
the HUB vendor is utilized or paid during the term of the contract i not relevant fo whether the contract Is considersd continvous. Two or more
contracts that run concurrently or overlap one another for different periods of time are considered by CPA to be indlvidual contracts rather than
renewals or extensions to the original contract. In such siuations the prime contractor and HUB vendor are entering (have entered) info ‘new”
contracts. .




Rev. 10/14

HUB Subcontracting Plan (HSP)

In accordance with Texas Gov't Code §2181.252, the contracting agency has determined that subcontracting opportunities are probable under this contract,
Therefore, all respondents, including State of Texas certified Historically Underutilized Businesses (HUBs) must complete and submit this State of Texas HUB
Subcontracting Plan {HSP) with their response to the bid requisition (soiicitation),

NOTE: Responses that do not include a completed HSP shali be rejected pursuant to Texas Gov't Code §2161.252(b).

The HUB Program promotes equal business opportunities for economically disadvantaged persons to contract with the State of Texas in accordance with the goals
specified in the 2009 State of Texas Disparity Study. The statewide HUB goals defined in 34 Texas Administrative Code (TAC) §20.13 are:

e 11.2 percent for heavy construction other than building contracts,

» 21.1 percent for all building construction, including general contractors and operative builders’ contracts,
» 32.9 percent for all special trade construction contracts,

« 23.7 percent for professional services contracts,

* 26.0 percent for all other services contracts, and

e 21.1 percent for commodities contracts.

- - Agency Special Instructions/Additional Requirements - -

In accordance with 34 TAC §20.14(d)(1}(D)(iii}, a respondent (prime contractor) may demonstrate good faith effort to utilize Texas certified HUBs for its
subcontracting opportunities if the total value of the respondent's subcontracts with Texas certified HUBs meets or exceeds the statewide HUB goal or the agency
specific HUB goal, whichever is higher. When a respondent uses this methed to demonstrate good faith effort, the respondent must identify the HUBSs with which it
will subcontract. If using exisling contracts with Texas certified HUBs lo satisfy this reguirement, only contracts that have been in place for five years or less shall
qualify for meeting the HUB goal. This limitation is designed to encourage vendor rotation as recommended by the 2009 Texas Disparity Study.

[ AR

ORK. NY 10001

RESPONDENT AND REQU!SITI0N4|NF RINTH AVENUE, NEW Y

a  Respondent {Company) Name: TEL: 212-239-7500 FAX 21 2‘239'7509 State of Texas VID #:
Paint of Contact: ELIZABETH LITE-COMPLIANCE SPECIALIST — Brone 4.
E-mail Address: EMNL" Fax #:

b. Is your company a State of Texas certified HUB? [J - Yes ﬂ( No
¢. Requisition # /5/0,2 Oa Bid Open Date: | "/3‘ go; 7

7 (mmAddyyyy)
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Enter your company's name here: Requisition #:

RI= e [o] B8 SUBCONTRACTING INTENTIONS RESPONDENT

After dividing the conlract work inlo reasonabie lots or portions fo the extent consistent with prudent industry practices, and taking into consideration the scope of
work to be performed under the proposed confract, including all potential subcontracting opportunities, the respondent must determine what portions of work,
inciuding goods and services, will be subcontracted. Note: In accordance with 34 TAC §20.11., an “Subcontractor” means a person who contracts with a prime
contractor to work, fo supply commodities, or to contribute toward completing work for a governmental entity.

a. Check the appropriate box (Yes or No) that identifies your subcontracting intentions:

(3 - A6s, { wilt be subcontracting portions of the contract, (if Yas, complete ltem b, of this SECTION and continue to item ¢ of this SECTION.)
"~ No, | will not be subcontracting any portion of the contract, and | wilf be fulfiling the entire contract with my own resources. {If Mo, continue to SECTION 3
and SECTION 4.)
b. List all the portions of work {subcontracting opportunities) you will subcontract. Also, based on the fotal value of the contract, identify the percentages of the contract
you expect to award to Texas certfied HUBS, and the percentage of the contract you expect to award to vendors that are not a Texas ceriified HUB (i.¢., Non-HUB).

HUBs Non-HUBs
Percentage of the contract Percentage of the contract
tom # Subcontractng Opportuniy Descripton O HUBC Wi whchyou nave | 0% W vou e . |6kpact 3 S
poce or b 5 s | o e b |

1 % % %
2 % % %
3 Y% % %
4 % % %
5 % % %
6 % % %
7 % % %
8 % % %
9 % % %
10 % % %
1 Y % %
12 % % %
13 % % %
14 % % %
15 % % %
Aggragate percentages of the contract expected to be subcontracted: % % %

(Note: If you have more than fifteen subcontracting opportunities, a continuation sheet is available online at hitp://window, state. x.us/procurement/prog/hub/hub-
subcontracting-plan/).
¢. Check the appropriate box (Yes or Noj that indicates whether you will be using only Texas certified HUBSs to perform all of the subcontracting opportunities you
listed in SECTION 2, ltem b.
[ - Yes (if Yes, continue to SECTION 4 and compiete an “HSP Good Faith Effort - Method A (Attachment A)” for each of the subcontracting opportunities you listed.)
3 - No (If No, continue to ftem d, of this SECTION.)

d. Check the appropriate box (Yes or No) that indicates whether the aggregate expectet percentage of the contract you will suocontract with Texas certified
HUBs with which you have a gontinuous contract® in place with for five (5) years or less meets or exceads the HUB goal the contraciing agency
identifiec on page 1 in the "Agency Special Instryctions/Additional Requirements’.
[J - Yes (If Yes, continue to SECTICN 4 and complete an "HSP Good Faith Effort - Method A (Attachment A)” for gach of the subcontracting opportunities you listed.)
O - No(\f Mo, continue to SECTION 4 and complete an "HSP Good Faith Effort - Method B (Attachment B)" for each of the subconiracting opportunilies you fisted.)

“Continuous Conlract: Any existing written agresment (including any renewsks that are exercised) between a prime contractor and a HUB vendor,
where the HUB vendor provides the prime contractor with goods or service under the same contract for a specified period of time. The frequency
the HUB vendor Is ulfiized or paid during the ferm of the contract is nof reiavant to whether the contract is considsred continuous. Two or more
contracts that run concurrently or overiap one another for different periods of time are considered by CPA to be individual contracts rather than
renewals or axtensions to the original contract in such situations the prime contractor and HUB vendor sre entering (have entered} into ‘new’
conlracts.
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Enter your company's name here: Requisition #:

[FR IS SUBCONTRACTING INTENTIONS RESPONDENT {CONTINUATION SHEET)

a. This page can be used as a continuation sheet to the HSP Form's page 2, Section 2, Item b. Continue listing the portions of work (subcontracting
opportunities) you will subcontract. Also, based on the total value of the contract, identify the percentages of the contract you expect to award to Texas certified
HUBS, and the percentage of the contract you expect to award to vendors that are not a Texas certified HUB (i.e., Non-HUB).

HUBs Non-HUBs
Psrcentage of the contract Percentage of the contract
ltem # Subcontracting Opportunity Description expectad to be subcontracted to | expected to be subcontracted | Percentage of the contract
HUBs with which you have a | to HUBs with which you have a {expected to be subconiracted
ortal sk | omnomteen |

16 % % %
17 % % %
18 % % %
19 % % %
20 % % %
21 % % %
22 % % %
23 % % %
24 % % %
25 % % %
26 % % %
27 % % %
28 % % %
29 % % %
30 % % %
31 % % %
32 % % %
33 % % %
34 % % %
35 % % %
36 % % %
37 % % %
38 % % %
39 % % %
40 % % %
41 % % %
42 % % %
43 % % %

Aggregate peccentages of the contract expected to be subcontracted: % % %

“Confinuous Contract: Any existing written agreement (including any renewals that are exercised) betwesn & prime contractor and a HUB vendor,
where tha HUS vendor provides the prime contractor with goods or sérvice under the same contract for a specified period of time. The frequency
the HUB vendor is utilized or paid during the term of the contract k not relevant to whether the contract ks considersd continuous. Two or more
contracts that run concurrently or overiap one another for differsnt periods of time are considerad by CPA to be individusi contracts rather than
renewals or exisnsions to the originat contract. In such situations the prime contractor and HUB vendor sre entering (have entered) Into “new”

| contracts.

HSP - SECTION 2
(Continuation Sheet)
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Enter your company's name here: Requisition #:

SIS I[O){BcH SELF PERFORMING JUSTIFICATION (If you responded *No *to SECTION 2, Item a, you must complete this SECTION and continue to SECTION 4)

Check the appropriate box (Yes or No) that indicates whether your response/proposal contains an explanation demonstrating how your company will fulfill the entire
contray& OWN [ESOUICES.
Yes

(If Yes, in the space provided below list the specific page{s)fsection(s} of your proposai which explains how your company will perform the
entire contract with its own equipment, supplies, materials and/or employees.}
O - No (If Mo, in the space provided below explain how your company will perform the entire contract with its own equipment, supplies. materials and/
or employees.}

This Is A Cafpher FoRk A /&‘TG/L

! NshcToN, &TS)U/HICH Does KoOT
Ailod) Fol <yBoNTRA cTIn .

we sl 5QubmensT vig Csmmor Cpliel.

I J[O]\ B X AFFIRMATION

As evidenced by my signature below, | affirm that | am an authorized representative of the respondent listed in SECTION 1, and that the information and supporting
documentation submitted with the HSP is true and correct. Respondent understands and agrees that, LLauaLdg_iaannnMg_mmmgn

»  The respondent will provide nctice as soon as praclical to all the subcontractors (HUBs and Non-HUBS) of their selection as a subcontracter for the awarded
contract. The notice must specify at a minimum the contracting agency's name and its point of contact for the contract, the contract award number, the
subcontracting opportunity they (the subcontracter) will perform, the approximate dollar value of the subcontracting oppertunity and the expected percentage of
the total contract that the subcontracting opportunity represents. A copy of the natice required by this section must also be provided to the contracting agency's
point of contact for the contract no later than ten (10} working days after the contract is awarded.

o The respondent must submit menthly compliance reports (Prime Contractor Progress Assessment Report - PAR} to the contracting agency, verifying its
compliance with the HSP, including the use of and expenditures made to its subcontractors (HUBs and Non-HUBs). (The PAR is available at
hitp //www.window. state. tx. usiprocurement/progfhub/ub-forms/progressassessmentrpt. xIs).

o The respondent must seek approval from the contracting agency prior to making any modifications to its HSP, including the hiring of additional or different
subcontractors and the termination of a subcontracter the respondent identffied in its HSP. If the HSP is modified without the contracting agency’s pricr
approval, respondent may be subject to any and all enforcement remedies available under the contract or otherwise available by taw, up to ard including
debarment from all state contracting.

e The respondent must, upon request, allow the contracting agency to perform on-site reviews of the company's headquarters and/or work-site where services
being performed and must providg documentation regarding staffing and other resources.
L4

ELIZABETH LITE

Signature Printed Name

(mmAddiyyyy)
Reminder:

» I you responded "Yes” to SECTION 2, Items ¢ or d, you must complete an "HSP Good Faith Effort - Method A (Attachment A)" for each of the
subcontractng opportunities you fisted in SECTION 2, Item b.

> If you responded “No” SECTION 2, items ¢ and d, you must complete an *HSP Good Faith Effort - Method B (Attachment B)" for each of the
subcontracting cpportunities you listed in SECTION 2, ftem b.

3
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HSP Good Faith Effort - Method A (Atfachment A)

Enter your company's name here: Requisition #:

IMPORTANT: If you responded * Yes” to SECTION 2, items ¢ or d of the completed HSP form, you must submit a completed "HSP Good Faith Effort - Method A
(Attachment A)" for gach of the subcontracting opportunities you listed in SECTION 2, Item b of the completed HSP form. You may photo-copy this page or
download the form at http://window.state.tx. us/procurement/prog/hub/hub-forms/hub-sbeont-plan-gfe-achm-a,pdf.

X [e]\V.-%R SUBCONTRACTING OPPORTUNITY

Enter the item number and description of the subcontracting opportunity you listed in SECTION 2, Item b, of the completed HSP form for which you are completing
the attachment.

Item Number: Description:

1= [0]\W.BA SUBCONTRACTOR SELECTION

List the subcontractor(s) you selected to perform the subcontracting opportunity you listed above in SECTION A-1. Also identify whether they are a Texas certified
HUB and their VID number, the approximate dollar value of the work to be subcontracted, the expected percentage of work to be subcontracted, and indicate whether
the company is a Texas certified HUB

Company Name Texas certified HUB (Re‘;lunlrr::?:?rfxas Appradmaty Pﬂ%&?at:: of
certified Hug) |  Dofter Amount Cantract
O-Yes [OJ-No $ %
O-Yes [J-No $ %
O-Yes [O-No $ %
O-yes [O-No $ %
O-Yes [O-No $ %
O-ves O-No $ %
O-Yes [O-No $ %
O-Yes O-Ne $ %
O-ves [O-No $ %
O-Yes [O-No $ %
O-ves [O-No $ %
O-Yes [O-No $ %
O-Yes O-No H %
O-Yes [O-No $ %
[J-Yes [J-No $ %
O-yes [O-No $ %
O-Yes [-No $ %
O-Yes [J-No $ %
O-ves [O-No $ %
O-Yes [I-Neo $ %
O-Yes [-No $ %
O-Yes [O-No $ %
O-Yes [J-No $ %

REMINDER: As specified in SECTION 4 of the completed HSP form, if you (respondent) are awarded any portion of the requisition, you are required to
provide notice as soon as practical to all the subcontractors (HUBs and Non-HUBS) of their selection as a subcontractor. The notice must specify at a minimum the
contracting agency's name and ifs point of contact for the contract, the contract award number, the subcontracting opportunity they (the subcontractor) will perform,
the approximate dollar value of the subcontracting opportunity and the expected percentage of the total contract that the subcontracting opportunity represents. A
copy of the notice required by this section must also be provided to the contracting agency's point of contact for the contract no later than ten (10} working days after
the contract is awarded.

Page 1of 1
(Attachment A)



HSP Good Faith Effort - Method B (AftachmentB) ™™

Enter your company’s name here: Requisition #:

IMPORTANT: If you responded * Yas' to SEGTION 2, itams ¢ or d of the completed HSP form, you must submit a completed “HSP Good Faith Effort -
Method B (Attachment B)" for each of the subcontracting opportunities you fisted in SECTION 2, tem b of the completed HSP form. You may photo-copy this

page or download the form at htip:/fwindow state. tx.us/grocurement/prog/hub/nub-forms/hub-sbeont-plan-gfe-achm-b.pdf.

[STRINIRH SUBCONTRACTING OPPORTUNITY
Enter the item number and description of the subcontracting opportunity you listed in SECTION 2, ltem b, of the completed HSP form for which you are completing
the attachment.

Item Number: Description:

YRTONIPE MENTOR PROTEGE PROGRAM

If respondent 's participating as a Mentor in a State of Texas Mentor Protégé Program, submitting its Protégé (Protégé must be a State of Texas certified HUB) as a
subcontractor to perform the subcontracting opportunity listed in SECTION B-1, constitutes a good faith effort to subconiract with a Texas certified HUB towards that
specific portion of work,

Check the appropriate box (Yes or Noj that indicates whether you wilt be subcontracting the portion of work you listed in SECTION B-1 to your Protége.
[ - Yes (If Yas, to continue to SECTION B4))
[J - No /Not Applicable (If No or Nol Applicable, continue to SECTION B-3 and SECTION B4. )

TR NOTIFICATION OF SUBCONTRACTING OPPORTUNITY

When completing this section you MUST comply with items &, b, ¢ and d, thereby demonstrating your Good Faith Effort of having notified Texas certified HUBs and
trade organizations or development centers about the subcontracting opportunity you listed in SECTION B-1, Your notice should include the scope of work,
information regarding the location fo review plans and specifications, bonding and insurance requirements, required qualifications, and identify a contact person.
When sending notice of your subcontracting opportunity, you are encouraged to use the attached HUB Subcontracting Opportunity Notice form, which is also available
online at hitp:/'www.window.state.tx.us/crocurement/proghub/hub-subcontracting-plan.

Retain supporting documentation (i.e., certified letter, fax, e-mail) demonstrating evidence of your good faith effort to notify the Texas certified HUBs and irade
organizations or development centers. Also, be mindful that a working day is considered a normal business day of a state agency, not inciuding weekends, federal or
state holidays, or days the agency is declared closed by its executive officer. The initial day the subcontracting opportunity notice is sent/provided to the HUBs ang to
the trade organizations or development centers is considered to be *day zero” and does not count as one of the seven (7) working days.

a. Provide written notification of the subcontracting opportunity you listed in SECTION B-1, to three (3) or more Texas certified HUBs. Unless the contracting
agency specified a different time period, you must allow the HUBs af jeast seven (7) working days to respond to the notice prior fo your submitting your bid
response fo the contracting agency. When searching for Texas certified HUBs, ensure that you use the State of Texas’ Centralized Master Bidders List (CMBL)
and Historically Underutilized Business (HUB) Search directory located at hilp.//mycpa.siate. x.us/ipasscmblsearchfindex jsp. HUB Status code “A” signifies that
the company is a Texas certified HUB.

b. List the three (3) Texas certified HUBSs you notified regarding the subcontracting opportunity you listed in SECTION B-1, Include the company's Vendor ID (VID}
number, the date you sent notice to that company, and indicate whether it was responsive or non-responsive to your subcontracting opportunity notice.

Company Name VID Number Dm:n“"fmf’sm Did the HUB Respond?
O-Yes O-Ne
O-Yes [J-No
0O - Yes O-Ne

¢. Provide written notifcation of the subcontracting opportunity you listed in SECTION B-1 1o fwo (2} or more trade organizations or development centers_in Texas to
assist in identifying potentiat HUBs by disseminating the subcontracting opportunity to their members/participants. Unless the contracting agency specified a

different time period, you must provide your subcontracting opportunity notice to trade organizations or development centers at least seven {7) working days prior to
submitting your bid response to the contracting agency. A list of trade organizations and development centers that have expressed an interest in receiving notices

of subcontracting opportunities is available on the Stalewide HUB Program’s webpage at hitp /‘www window state tyus/procurement/prog/hub/mwh-inks-1/.

d. List two (2} trade organizations or development centers you notified regarding the subcontracting opportunity you fisted in SECTION B-1.Include the date
when you sent notice to it and indicate if it accepted or rejected your notice.

Date Notice Sent

Trade Organizations or Development Centers {omAldyyyy) Was the Notice Accepted?
- Yss [O-No
O-Yes {-No
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HSP Good Faith Effort - Method B (Affachment B) Cont.

Enter your company's name here: Requisition #:

Loy (o] YR=-RSUBCONTRACTOR SELECTION
Enter the item number and descripfion of the subcontracting opportunity you listed in SECTION 2, item b, of the completed HSP form for which you are completing
the attachment.

2. Enter the item number and description of the subcontracting opportunity for which you are completing this Attachment B continuation page.
Item Number: Description:

b. List the subcontractor(s) you selected to perform the subcontracting opportunity you listed in SEGTION B-1. Also identify whether they are a Texas certified
HUB and their VID number, the approximate dollar value of the work fo be subcontracted, the expected percentage of work to be subcontracted, and indicate
whether the company is a Texas certified HUB.

Company Name Texas certified HUB (:.Loum‘wz‘ &?&?m:t Peta:znﬁeg of

certified HUB) Contract
O-yes [O-No $ %
D-Yes O-No $ %
O-Yes [J-Ne $ %
O-vyes O-No $ %
O-ves DO-No $ %
- Yes [J-No $ %
0-Yes J-No $ %
0-Yes O -No $ %
0- Yes O-No $ %
O-Yes  DO-No $ %

¢. If any of the subcontractors you have selected to perform the subcontracting opportunity you listed in SECTION B-1is nof a Texas certified HUB, provide written
justification for your selection process {attach additional page if necessary):

REMINDER: As specified in SECTION 4 of the completed HSP form, if you (respondent) are awarded any portion of the requisition, you are required to provide
notice as soon as practical to all the subcontractors {HUBs and Non-HUBs) of their selection as a subcontractor. The notice must specify at a minimum the
contracting agency's name and its paint of contact for the contract, the contract award number, the subcontracting opportunity it (the subcontrator) will perform, the
approximate dollar value of the subcontracting opportunity and the expected percentage of the total contract that the subcontracting opportunity represents. A copy of
the natice required by this section must also be provided to the confracting agency's point of contact for the contract no later than ten {10) working days after the

contract is awarded.
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€2)HUB Subcontracting Opportunity Notification Form

in accordance with Texas Gov't Code, Chapter 2161, each state agency that considers entering into a contract with an expected value of $100,000 or more shall, before the
agency solicits bids, proposals, offers, or other applicable expressions of interest, determine whether subconiracting opportunities are probable under the contract. The siate
agency ! have identified below in Section B has determined that subcontracting opportunities are probable under the requisition to which my company wilf be responding.

34 Texas Administrative Code, §20.14 requites all respondents (prime contractors) bidding on the contract to provide notice of each of their subcontracting opportunities to at
least three (3} Texas certified HUBS (who work within the respective industry applicable to the subcontracting opportunity), and afiow the HUBS at least seven {7) working days to
respond 10 the notice prior to the respondent submitling its bid response to the contracting agency. In addition, at least seven {7) working days prior fo submitting its bid response
o the contracting agency, the respondent must provide notice of each of its subcontracting opportunities to two (2) o more trade organizations or development centers {in Texas)
that serves members of groups (i€., Asian Pacific American, Black American, Hispanic American, Native American, Woman, Service Disabled Veteran) identfied in Texas
Administrative Code, §20.11(19)(C).

We respectfully request that vendors interested in bidding on the subcontracting opportunity scope of work identified in Section C, Item 2, reply no later than the date and time
identified in Section C, item 1. Submit your response to the point-of-Contact referenced in Section A.

e ———
ISR EV L .S PRIME CONTRACTOR'S INFORMATION
Company Name: State of Texas VID #;
Point-of-Contact: Phone #:
E-mail Address: Fax #:
SI2HI[0// -] CONTRACTING STATE AGENCY AND REQUISITION INFORMATION
Agency Name:
Point-of-Contact: Phone #:
Requisition #; Bid Open Date:

Sl 'll# SUBCONTRACTING OPPORTUNITY RESPONSE DUE DATE, D ESCRIPTION, R EQUIREMENTS AND RELATED INFORMATION
1. Potential Subcontractor's Bid Response Due Date:
if you would fike for our company to consider your company's bid for the subcontracting opportunity identified below in item 2,

we must receive your bid response no later than  Select on
Central Time Oate (mmvddlyyyy)

In accordance with 34 TAC §20.14, each notice of subcontracting opportunity shall be provided to at least three (3) Texas certified HUBS, and
allow the HUBs at least seven (7) working days to respond to the notice prior to submitting our bid response to the contracting agency. In addition,
at least seven (7) working days prior fo us submitting our bid response to the contracting agency, we must provide notice of each of our
subcontracting opportunities to two (2} or more trade organizations or development centers (in Texas) that serves members of groups (i.e.,
Asian Pacific American, Black American, Hispanic American, Native Americen, Woman, Service Disabled Veteran) identified in Texas
Administrative Code, §20.11(19)(C).

(A working day is considered a normal business day of a state agency, not including weekends, federal or state holidays, or days the agency is
declared closed by its executive officer. The initial day the subcontracting opportunity notice is sent/provided to the HUBs aggd to the trade
organizations or development centers is considered to be “day zero” and does not count as one of the seven (7} working days.)

2, Subcontracting Opportunity Scope of Work:

3. Required Quaiifications: [[]-Not Applicable

4. Bonding/insurance Requirements: [[]- Not Applicable

5. Location to review plans/specifications: [:]- Not Applicable




